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Marriott	International,	Inc.	operates	and	franchises	of	hotels,	corporate	housing	properties,	and	timeshare	properties	under	numerous	brand	names	which	includes	Bulgari	Hotels	&	Resorts,	The	Ritz-Carlton	Destination	Club,	The	Ritz-Carlton,	JW	Marriott,	EDITION,	Autograph	Collection,	AC	Hotels	by	Marriott,	Renaissance	Hotels,	Marriott	Hotels	&	Resorts,	Courtyard	by	Marriott,	SpringHill	Suites	by	Marriott,Fairfield	Inn	&	Suites	by	Marriott,	Residence	Inn	by	Marriott,	TownePlace	Suites	by	Marriott,	Marriott	ExecuStay,	Marriott	Executive	Apartments,
Marriott	Vacation	Club,	Grand	Residences	by	Marriott.	The	company	operates	through	four	business	segments:	North	American	Full-Service	Lodging,	North	American	Limited-Service	Lodging,	International	Lodging,	and	Luxury	Lodging.	The	North	American	Full-Service	Lodging	segment	includes	Marriott	Hotels	&	Resorts,	JW	Marriott,	Renaissance	Hotels,	and	Autograph	Collection.	The	North	American	Limited-Service	Lodging	segment	includes	the	Courtyard,	Fairfield	Inn	&	Suites,	SpringHill	Suites,	Residence	Inn,	TownePlace	Suites,	and	Marriott
ExecuStay	properties	located	in	the	United	States	and	Canada.	The	International	Lodging	segment	includes	the	Marriott	Hotels	&	Resorts,	JW	Marriott,	Renaissance	Hotels,	Autograph	Collection,	Courtyard,	AC	Hotels	by	Marriott,	Fairfield	Inn	&	Suites,	Residence	Inn,	and	Marriott	Executive	Apartments	properties	located	outside	the	United	States	and	Canada.	The	Luxury	Lodging	segment	includes	The	Ritz-Carlton,	Bulgari	Hotels	&	Resorts,	and	EDITION	properties	worldwide.	The	company	was	founded	in	1997	and	is	headquartered	in	Bethesda,
MD.Marriott	InternationalHistoryMarriott	was	founded	byJ.	Willard	Marriottin	1927	when	he	and	his	wife,Alice	Sheets	Marriott,	opened	aroot	beerstand	inWashington,	D.C.As	aMormon	missionaryin	the	sweltering,	humid	summers	in	Washington	D.C,	Marriott	was	convinced	that	what	residents	of	the	city	needed	was	a	place	to	get	a	cool	drink.The	Marriotts	later	expanded	their	enterprise	into	a	chain	ofrestaurantsandhotels.They	opened	their	first	hotel,	the	Twin	Bridges	Marriott	Motor	Hotel,	in	Arlington,	Virginia,	in	1957.	Their	second	hotel,	the	Key	Bridge
Marriott	inArlington,	Virginia,	is	Marriott	Internationals	longest	operating	hotel,	and	celebrated	its	50th	anniversary	in	2009.Their	son,	J.W.	(Bill)	Marriott,	Jr.,	led	the	company	to	spectacular	worldwide	growth	during	his	more	than	50-year	career.	In	March	2012,	at	age	80,	he	turned	the	CEO	responsibilities	over	to	Arne	Sorenson,	while	he	assumed	the	title	of	Executive	Chairman.Marriott	International	was	formed	in	1993	whenMarriott	Corporationsplit	into	two	companies,	Marriott	International	andHost	Marriott	Corporation.In	2002	Marriott	International
began	a	major	restructuring	by	spinning	off	many	Senior	Living	Services	Communities	(which	is	now	part	ofSunrise	Senior	Living)	and	Marriott	Distribution	Services,	so	that	it	could	focus	on	hotel	ownership	and	management.	The	changes	were	completed	in	2003.In	April	1995,	Marriott	International	acquired	a	49%	interest	inRitz-Carlton	Hotel	Company	LLC.Marriott	International	believed	that	it	could	increase	sales	and	profit	margins	for	The	Ritz-Carlton,	a	troubled	chain	with	a	significant	number	of	properties	either	losing	money	or	barely	breaking	even.
The	cost	of	Marriotts	initial	investment	was	estimated	to	be	about	$200	million	in	cash	and	assumed	debt.	The	next	year,	Marriott	spent	$331	million	to	take	over	The	Ritz-Carlton,	Atlanta	and	buy	a	majority	interest	in	two	properties	owned	by	William	Johnson,	a	real	estate	developer	who	had	purchased	The	Ritz-Carlton,Bostonin	1983	and	expanded	his	The	Ritz-Carlton	holdings	over	the	next	twenty	years.The	Ritz-Carlton	began	expansion	into	the	lucrative	timeshare	market	among	other	new	initiatives	made	financially	possible	by	the	deep	pockets	of	Marriott,
which	also	lent	its	own	in-house	expertise	in	certain	areas.	There	were	other	benefits	for	The	Ritz-Carlton	flowing	from	its	relationship	with	Marriott,	such	as	being	able	to	take	advantage	of	the	parent	companys	reservation	system	and	buying	power.	The	partnership	was	solidified	in	1998	when	Marriott	acquired	a	majority	ownership	of	The	Ritz-Carlton.	Today,	there	are	81	The	Ritz-Carlton	properties	around	the	world.TheMarriott	World	Trade	Centerwas	destroyed	during	theSeptember	11,	2001	attacks.Marriott	International	ownedRamada	International
Hotels	&	Resortsuntil	its	sale	on	September	15,	2004	toCendant.	It	is	the	first	hotel	chain	to	serve	food	that	is	completely	free	oftrans	fatsat	all	of	itsNorth	Americanproperties.In	2005,	Marriott	International	and	Marriott	Vacation	Club	International	comprised	two	of	the	53	entities	that	contributed	the	maximum	of	$250,000	to	the	second	inauguration	of	PresidentGeorge	W.	Bush.On	July	19,	2006,	Marriott	announced	that	all	lodging	buildings	they	operate	in	the	United	States	and	Canada	would	becomenon-smokingbeginning	September	2006.	The	new	policy
includes	all	guest	rooms,	restaurants,	lounges,	meeting	rooms,	public	space	and	employee	work	areas.There	was	a	bombing	at	theIslamabad	Marriottin	2008	and	at	theJakarta	Marriottin	2009.On	November	11,	2010,	Marriott	announced	plans	to	add	over	600	hotel	properties	by	2015,	the	bulk	of	the	additions	will	be	in	the	emerging	markets	of	India,	where	it	plans	to	have	100	hotel	properties,	China	and	Southeast	Asia.On	January	21,	2011,	Marriott	said	that	pornography	would	not	be	included	in	the	entertainment	offered	at	new	hotels,	which	will	use	an
internet-basedvideo	on	demandsystem.On	December	13,	2011,	J.	W.	Marriott,	Jr.	announced	he	would	be	stepping	down	as	CEO	of	the	company,	while	assuming	the	role	of	executive	chairman.	It	was	announced	thatArne	Sorensonwould	be	taking	over	as	CEO	as	of	March	2012.The	hotel	is	noted	for	including	copies	of	theBook	of	Mormonin	addition	to	the	Holy	Bible	in	its	rooms.U.S.	Republican	Presidential	candidateMitt	Romneyreleased	his	2011	federal	income	taxes	on	September	21,	2012,	showing	that	he	declared	$260,390	in	directors	fees	from	Marriott
International,despite	the	fact	that	news	was	released	on	January	13,	2011,	that	he	had	already	stepped	down	from	the	Marriott	International	board	to	run	for	President.His	previously	released	2010	tax	returns	showed	earnings	in	2010	of	$113,881	in	directors	fees	from	Marriott.In	February,	2012,	Bloomberg	reported	on	Romneys	years	overseeing	tax	matters	for	Marriott,	which	had	included	several	scams	(quoting	Sen.	John	McCain)	and	legal	actions	brought	against	Marriott,	which	Marriott	lost	in	court,	over	its	manipulations	of	the	tax	code.In	December
2012,Guinness	World	Recordsofficially	recognized	the5-StarJW	Marriott	Marquis	Hotel	Dubai	as	the	worlds	tallest	hotel.Bill	Marriotts	second	book,Without	Reservations:	How	A	Family	Root	Beer	Stand	Grew	Into	a	Global	Hotel	Company,	hit	the	stands	in	January	2013,	earning	early	praise	from	past	U.S.	presidents	and	business	leaders.*Information	from	Forbes.com	andWikipedia.org**Video	published	on	YouTube	by	Alux.com	Share	copy	and	redistribute	the	material	in	any	medium	or	format	for	any	purpose,	even	commercially.	Adapt	remix,	transform,	and
build	upon	the	material	for	any	purpose,	even	commercially.	The	licensor	cannot	revoke	these	freedoms	as	long	as	you	follow	the	license	terms.	Attribution	You	must	give	appropriate	credit	,	provide	a	link	to	the	license,	and	indicate	if	changes	were	made	.	You	may	do	so	in	any	reasonable	manner,	but	not	in	any	way	that	suggests	the	licensor	endorses	you	or	your	use.	ShareAlike	If	you	remix,	transform,	or	build	upon	the	material,	you	must	distribute	your	contributions	under	the	same	license	as	the	original.	No	additional	restrictions	You	may	not	apply	legal
terms	or	technological	measures	that	legally	restrict	others	from	doing	anything	the	license	permits.	You	do	not	have	to	comply	with	the	license	for	elements	of	the	material	in	the	public	domain	or	where	your	use	is	permitted	by	an	applicable	exception	or	limitation	.	No	warranties	are	given.	The	license	may	not	give	you	all	of	the	permissions	necessary	for	your	intended	use.	For	example,	other	rights	such	as	publicity,	privacy,	or	moral	rights	may	limit	how	you	use	the	material.	Sorry	to	interruptCSS	Error	Marriott	International,	Inc.	is	based	in	Bethesda,
Maryland,	USA,	and	encompasses	a	portfolio	of	approximately	9,000	properties	across	more	than	30	leading	brands	in	141	countries	and	territories.	Its	heritage	can	be	traced	to	a	root	beer	stand	opened	in	Washington,	D.C.,	in	1927	by	J.	Willard	and	Alice	S.	Marriott.	Marriott	International	is	an	equal	opportunity	employer	committed	to	hiring	a	diverse	workforce	and	sustaining	an	inclusive	culture.	Marriott	International	does	not	discriminate	on	the	basis	of	disability,	veteran	status	or	any	other	basis	protected	under	federal,	state	or	local	laws.	Community
Guidelines:We	reserve	the	right	to	remove	without	any	notice	content	that	we	determine	in	our	sole	discretion	is	offensive	or	illegal,	contains	personally	identifiable	information,	trademarks	or	copyrights	belonging	to	a	third	party,	advertises	a	third	partys	products	or	services,	or	is	otherwise	inappropriate.	Application	Tips:We	encourage	job	seekers	to	protect	themselves	from	email	and	recruiting	scams.	Please	note:	1)	We	do	not	accept	applications	via	email	or	fax;	2)	We	never	ask	for	money	as	part	of	the	application	process;	3)	We	only	contact	job	applicants
from	approved	email	domains.	Please	find	more	information	about	Marriott	Internationals	job	application	process	and	approved	email	address	domainshere:	Primary	10400	Fernwood	Road	Bethesda,	MD	20817,	US	Get	directions	Omar	Al	Mukhtar	Street	Doha,	Doha,	QA	Get	directions	22	Abd	El	Hamid	Street	Cairo,	Cairo,	EG	Get	directions	SHK.	Rashid	Bin	Saeed	Street	Abu	Dhabi,	Abu	Dhabi,	AE	Get	directions	10400	Fernwood	Rd	Bethesda,	MD	20817,	US	Get	directions	Want	to	give	your	brand	videos	a	cinematic	edge?	Join	our	visual	experts	and	special
guests	for	an	info-packed	hour	of	insights	to	elevate	your	next	video	project.	Tune	in	on	June	24	at	11amET.Register	NowEnjoy	sharper	detail,	more	accurate	color,	lifelike	lighting,	believable	backgrounds,	and	more	with	our	new	model	update.	Your	generated	images	will	be	more	polished	thanever.See	What's	NewExplore	how	consumers	want	to	see	climate	stories	told	today,	and	what	that	means	for	yourvisuals.Download	Our	Latest	VisualGPS	ReportWant	to	give	your	brand	videos	a	cinematic	edge?	Join	our	visual	experts	and	special	guests	for	an	info-
packed	hour	of	insights	to	elevate	your	next	video	project.	Tune	in	on	June	24	at	11amET.Register	NowEnjoy	sharper	detail,	more	accurate	color,	lifelike	lighting,	believable	backgrounds,	and	more	with	our	new	model	update.	Your	generated	images	will	be	more	polished	thanever.See	What's	NewExplore	how	consumers	want	to	see	climate	stories	told	today,	and	what	that	means	for	yourvisuals.Download	Our	Latest	VisualGPS	ReportWant	to	give	your	brand	videos	a	cinematic	edge?	Join	our	visual	experts	and	special	guests	for	an	info-packed	hour	of	insights
to	elevate	your	next	video	project.	Tune	in	on	June	24	at	11amET.Register	NowEnjoy	sharper	detail,	more	accurate	color,	lifelike	lighting,	believable	backgrounds,	and	more	with	our	new	model	update.	Your	generated	images	will	be	more	polished	thanever.See	What's	NewExplore	how	consumers	want	to	see	climate	stories	told	today,	and	what	that	means	for	yourvisuals.Download	Our	Latest	VisualGPS	ReportLuxuryOur	portfolio	of	Luxury	brands	offers	unparalleled	service	and	amenities	for	discerning	travelers	around	the	globe.	Where	exquisite	immersive
experiences,	impeccable	service,	modern	indulgence	and	refined	taste	define	every	stay.	Explore	St.	RegisA	haven	where	every	detail	is	taken	care	of,	so	guests	can	focus	on	themselves	mind,	body	and	spirit.	Explore	JW	MarriottW	Hotels	is	an	iconic	luxury	lifestyle	brand	with	compelling	design,	unexpected	experiences,	and	highly	activated	spaces.	Explore	W	HotelsAn	experience	and	lifestyle	balancing	taste-making	design,	innovation,	and	modern	service.	The	new	generation	of	luxury	displaying	the	best	of	dining,	entertainment,	services,	and	amenities	all
under	one	roof.	Explore	EDITIONPremiumOur	portfolio	of	Premium	brands	provides	travelers	with	exceptional	offerings	and	amenities,	from	specially	designed	lounge	spaces	to	inspired	on-property	dining.	Modern,	thoughtful	design,	elevated	experiences	and	heartfelt	service	allow	you	to	explore	the	world	while	still	enjoying	the	oh-so-familiar.	Explore	Marriott	HotelsDeeply	rooted	in	over	400	communities	across	the	globe	and	serves	as	a	point	of	connection	for	millions	of	travelers.	Explore	SheratonWhether	its	business	or	leisure,	with	friends	or	solo	travel,
Delta	Hotels	by	Marriott	provides	a	seamless	experience	so	you	can	focus	on	what	matters	most.	Simple	Made	Perfect.	Explore	Delta	Hotels	by	MarriottInnovative	well-being	programming	and	revitalizing	amenities	ensure	you	leave	feeling	better	than	when	you	arrived.	Explore	WestinUnlocks	destinations	around	the	world,	celebrating	each	culture	through	the	distinctly	European	spirit	of	savoring	the	good	life.	Explore	Le	MridienRenaissance	Hotels	extends	an	open	invitation	to	moments	of	spontaneous	discovery,	ensuring	guests	will	always	leave	with	a	new
sense	of	the	destination.	Explore	Renaissance	HotelsAt	Gaylord	Hotels,	we	make	moments	together	extraordinary.	Find	wonder	in	our	stunning	garden	atriums,	thrilling	water	parks,	one-of-a-kind	entertainment,	and	distinctive	dining.	Bring	your	event	to	life	with	our	inspiring	spaces	and	unparalleled	expertise.	Explore	Gaylord	HotelsSelectOur	portfolio	of	Select	Brands	offers	uniquely	distinctive	and	classically	designed	brands,	all	focused	on	perfecting	the	essence	of	travel	so	guests	can	focus	on	making	the	most	of	their	experiences.	With	inviting,	flexible
spaces	and	a	classic	style,	Courtyard	has	a	commitment	to	support	our	guests	and	keep	them	always	moving	forward.	Explore	CourtyardTravel	reinvented.	Best	brews	and	local	sports.	Experience	timeless	style	with	the	essentials	done	right.	Explore	Four	PointsAward-winning	service,	stylish	decor,	SpringHill	Suites	provides	the	little	extras	that	add	up	to	more.	Explore	SpringHill	SuitesThe	perfectly	precise	hotel.	AC	strikes	the	perfect	balance	of	the	details	you	want	and	the	services	you	need.	Explore	AC	HotelsWith	cozy	rooms	and	social	spaces,	Moxy	offers
a	fun	experience	at	the	right	price.	Explore	Moxy	HotelsThe	largest	hospitality	brand	in	Africa,	with	personal	service	and	locally	inspired	design	in	each	hotel.	Explore	Protea	HotelsExperience	a	seamless	blend	of	hospitality	and	convenience	as	our	modern	facilities	and	amenities	in	prime	locations	create	a	comfortable	stay	you	won't	forget.	Explore	City	ExpressLonger	StaysOur	portfolio	of	Longer	Stay	brands	allows	guests	to	experience	hotel	amenities	from	free	Wi-Fi	to	fresh	breakfast	without	missing	the	comforts	of	home.	The	worlds	extended	stay	leader
helps	guests	live	better	on	long	stays:	upscale,	social,	local.	Explore	Residence	InnAn	extended	stay	hotel	offering	cleverly	designed	suites,	allowing	guests	to	stay	productive	and	upbeat.	Explore	TownePlace	SuitesExtended	stay	reimagined.	Open,	modern	design,	healthy	options.	Discover	the	essentials	of	balanced	travel.	Explore	Element	HotelsOur	flexible	atmosphere	and	smart	desgin	allow	you	to	truly	make	the	space	your	own.	We're	here	to	help	you	maintain	your	daily	routine	and	feel	at	ease	while	on	the	road.	So	unpack	your	bags	and	get	comfortable.
Explore	StudioResProvides	travelers	access	to	2,000+	curated	premium	and	luxury	homes	located	in	over	100+	destinations	throughout	the	United	States,	Europe,	the	Caribbean	and	Latin	America.	Explore	Homes	&	Villas	by	Marriott	Bonvoy	These	apartment-style	accommodations	feature	private	bedrooms,	with	a	separate	living	room,	full	kitchen,	and	in-unit	washer	and	dryer	for	well,	living.	Explore	Apartments	by	Marriott	BonvoyBespoke	apartments	and	boutique	hotels	designed	by	us.	A	stay	experience	designed	by	you.	Discover	a	new	way	to	stay.
Explore	SonderCollectionsEach	of	our	Collections	of	independent	hotels	is	designed	to	inspire	truly	original	experiences	with	exceptional	design	touches.	A	distinctive	collection	of	hand-selected	hotels,	ranging	from	boutique	to	luxury,	each	offering	unique	perspectives	on	design,	craft	and	hospitality.	Explore	Autograph	CollectionVisionary	properties	that	reflect	originality,	genuine	hospitality,	cultural	authenticity	and	thought-provoking	design.	Explore	Design	HotelsAn	exceptional	collection	of	independent	hotels	and	resorts	with	unique	personalities	and
spirit.	Stay	independent.	Explore	Tribute	Portfolio	HotelsMarriott	Bonvoy	has	over	30	hotel	brands	in	more	than	10,000	global	destinations.	While	some	other	hotel	loyalty	programs	have	opted	to	bring	properties	from	acquired	brands	into	their	existing	brands,	Marriott	Bonvoy	has	generally	not	been	hesitant	to	add	a	new	brand	to	its	program.	Hence,	the	number	of	Marriott	brands	will	likely	continue	to	grow.But	for	now,	there	are	37	Marriott	hotel	brands,	including	its	new	Series	by	Marriott	brand.	Here's	what	you	should	know	about	each	Marriott
brand.Marriott	brands	overviewMarriott	Bonvoy	splits	its	brands	into	four	categories:Luxury:	Edition,	JW	Marriott,	Ritz-Carlton,	St.	Regis	Hotels	&	Resorts,	The	Luxury	Collection	and	W	HotelsPremium:	Autograph	Collection	Hotels,	Delta	Hotels,	Design	Hotels,	Gaylord	Hotels,	Le	Meridien,	Marriott	Hotels,	Marriott	Vacation	Clubs,	MGM	Collection	with	Marriott	Bonvoy,	Renaissance	Hotels,	Sheraton,	Tribute	Portfolio	and	Westin	Hotels	&	ResortsSelect:	AC	Hotels,	Aloft	Hotels,	City	Express	by	Marriott,	Courtyard	by	Marriott,	Fairfield	by	Marriott,	Four	Points
by	Sheraton,	Four	Points	Flex	by	Sheraton,	Moxy	Hotels,	Protea	Hotels	and	SpringHill	SuitesLonger	stays:	Apartments	by	Marriott	Bonvoy,	Element,	Homes	&	Villas	by	Marriott	Bonvoy,	Marriott	Executive	Apartments,	Residence	Inn,	Sonder	by	Marriott	Bonvoy,	StudioRes	and	TownePlace	SuitesThese	categories	give	you	a	general	idea	of	the	type	of	service	and	accommodation	to	expect	at	properties	within	each	brand.I'll	discuss	each	brand	in	more	detail	in	the	following	sections.	Marriott	hasn't	placed	its	new	Series	by	Marriott	brand	into	any	of	these	four
categories	yet,	but	I	assume	it	will	fall	into	the	Select	category	and	will	hence	discuss	it	in	that	section	of	this	article.You'll	usually	earn	an	elite	qualifying	night	per	night	stayed	and	10	points	per	dollar	spent;	however,	I'll	note	the	brands	that	earn	at	lower	rates.Luxury	Marriott	brandsThe	Marriott	Bonvoy	portfolio	includes	six	luxury	brands.EditionEdition	is	a	Marriott	brand	focused	on	being	a	collection	of	individualized	hotels	that	offer	a	curated	taste	of	the	locale	alongside	exceptional	style	and	service.	The	brand	claims	to	offer	a	new	generation	of	luxury,
but	one	of	the	most	iconic	aspects	of	the	brand	for	me	is	the	faux	fur	throw	that	usually	appears	somewhere	in	each	room.Daily	NewsletterReward	your	inbox	with	the	TPG	Daily	newsletterJoin	over	700,000	readers	for	breaking	news,	in-depth	guides	and	exclusive	deals	from	TPGs	expertsThe	Bodrum	Edition	in	Turkey.	BEN	SMITHSON/THE	POINTS	GUYTPG	coverage	of	Edition:JW	MarriottJW	Marriott's	motto	is	"stay	in	the	moment,"	and	the	brand	focuses	on	offering	guests	ways	to	be	mindful,	present,	nourished	and	together.JW	Marriott	Orlando,	Grande
Lakes.	ANDREA	ROTONDO/THE	POINTS	GUYTPG	coverage	of	JW	Marriott:Ritz-CarltonRitz-Carlton	is	known	for	its	personalized	service	and	thoughtful	amenities.	The	brand	strives	to	create	extraordinary	moments	for	its	guests.The	Ritz-Carlton,	Kyoto.	ANDREA	ROTONDO/THE	POINTS	GUYProperties	often	offer	an	impressive	Ritz-Carlton	Club	to	those	staying	in	club-level	rooms,	but	you	won't	get	access	to	it	as	a	Marriott	elite	status	benefit.	However,	if	you	have	The	Ritz-Carlton	Credit	Card,	you	can	use	the	club-level	certificates	you	get	as	a	perk	of	the
card	to	upgrade	select	rates	to	a	club-level	room	at	properties	that	offer	these	room	types.The	information	for	The	Ritz-Carlton	Credit	Card	has	been	collected	independently	by	The	Points	Guy.	The	card	details	on	this	page	have	not	been	reviewed	or	provided	by	the	card	issuer.In	addition	to	standard	Ritz-Carlton	hotels	and	resorts,	there's	also	The	Ritz-Carlton	Yacht	Collection.TPG	coverage	of	Ritz-Carlton:St.	Regis	Hotels	&	ResortsSt.	Regis	is	one	of	the	top	two	Marriott	brands,	competing	for	the	top	spot	with	the	Ritz-Carlton	brand.Pool	at	The	St.	Regis
Aruba	Resort.	LAUREN	WASSUM/THE	POINTS	GUYThe	St.	Regis	motto	is	"the	best	address,"	but	the	brand	is	well	known	for	its	signature	rituals.	For	example,	each	St.	Regis	property	prepares	a	locally	inspired	bloody	mary	cocktail.	You'll	also	find	afternoon	tea,	midnight	supper	and	evening	rituals	at	each	St.	Regis	property.TPG	coverage	of	St.	Regis	Hotels	&	Resorts:The	Luxury	CollectionMarriott	groups	The	Luxury	Collection	into	its	set	of	luxury	brands,	even	though	it's	a	collection.	The	main	aspect	connecting	properties	in	The	Luxury	Collection	is	a
passion	to	help	guests	become	familiar	with	the	destination	and	connect	with	local	culture.AL	MAHA,	A	LUXURY	COLLECTION	DESERT	RESORT	&	SPA,	DUBAI/MARRIOTTTwo	of	my	favorite	Marriott	stays	have	been	at	properties	belonging	to	The	Luxury	Collection:	Al	Maha,	a	Luxury	Collection	Desert	Resort	&	Spa,	Dubai	and	The	Naka	Island,	a	Luxury	Collection	Resort	&	Spa,	Phuket	in	Thailand.	In	both	cases,	I	learned	more	about	the	destination	through	resort	activities	and	conversations	with	friendly	staff	members.TPG	coverage	of	The	Luxury
Collection:Paraiso	de	la	Bonita,	a	Luxury	Collection	Resort,	Riviera	Maya,	Adult	All-InclusiveSanctuary	Cap	Cana,	a	Luxury	Collection	Resort,	Dominican	Republic,	Adult	All-InclusiveTaaktana,	a	Luxury	Collection	Resort	&	Spa,	Labuan	BajoThe	Hythe,	a	Luxury	Collection	Resort,	VailThe	Tasman,	a	Luxury	Collection	Hotel,	HobartW	HotelsW	Hotels	is	a	luxury	lifestyle	brand	focused	on	design	and	experiences.	Many	travelers	love	W	and	its	trendy,	youthful	vibe.MARRIOTTTPG	coverage	of	W	Hotels:Premium	Marriott	brandsMarriott	offers	12	premium	brands
that	are	a	step	below	the	previously	discussed	luxury	brands.	However,	most	premium	Marriott	brands	still	offer	full-service	properties	with	well-appointed	rooms,	well-stocked	gyms	and	other	amenities.Autograph	Collection	HotelsAutograph	Collection	is	a	collection	of	distinctive	independent	hotels	that	strive	to	offer	memorable	stays	and	unique	perspectives.Planet	Hollywood	Cancun,	An	Autograph	Collection	All-Inclusive	Resort	in	Mexico.	KATIE	GENTER/THE	POINTS	GUYTPG	coverage	of	Autograph	Collection	Hotels:Asher	Adams,	Autograph
CollectionCotton	House	Hotel,	Autograph	CollectionDomes	of	Elounda,	Autograph	CollectionGrand	Bohemian	Lodge	Asheville,	Autograph	CollectionHotel	Palacio	de	Santa	Paula,	Autograph	CollectionPlanet	Hollywood	Cancun,	An	Autograph	Collection	All-Inclusive	ResortQuerencia	de	Sevilla,	Autograph	CollectionRoyalton	Antigua,	An	Autograph	Collection	All-Inclusive	ResortThe	Inn	at	Celebration,	Autograph	CollectionThe	Louie,	A	Davenport	Hotel,	Autograph	CollectionThe	Shelbourne,	Autograph	CollectionDelta	HotelsThe	motto	of	the	Delta	Hotels	brand	is
"simple	made	perfect."	This	brand	is	relatively	basic	compared	to	other	premium	Marriott	brands,	but	it	focuses	on	offering	things	such	as	workspaces,	solid	food	and	simple	yet	seamless	service.Delta	Hotels	Riviera	Nayarit,	An	All-Inclusive	Resort	in	Mexico.	KYLE	OLSEN/THE	POINTS	GUYThis	focus	on	simplicity	extends	to	the	brand's	Delta	Pantry	lounges,	which	you	can	access	with	select	room	types	or	as	a	Marriott	Platinum	Elite	member	or	higher.	They	offer	self-serve	snacks	and	drinks.Related:	Charmed	in	the	jungle:	8	things	to	know	about	Delta	Hotels
Riviera	Nayarit,	An	All-Inclusive	ResortDesign	HotelsDesign	Hotels	is	made	up	of	independent,	design-driven	hotels	rooted	in	locality	and	culture.Patina	Maldives,	Fari	Islands,	a	Member	of	Design	Hotels.	GEORG	ROSKE/PATINAI	recently	stayed	at	my	first	Design	Hotel,	the	Ion	Adventure	Hotel,	Nesjavellir,	a	Member	of	Design	Hotels,	after	seeing	it	highlighted	on	Marriott's	website	many	times.	This	hotel	is	small	and	relatively	isolated,	but	it	fits	perfectly	into	its	remote	landscape.Related:	Patina	Maldives,	Fari	Islands	is	joining	Marriott	BonvoyGaylord
HotelsGaylord	Hotels'	motto	is	"making	moments	together	extraordinary."	Most	properties	offer	impressive	garden	atriums,	water	parks	and	pools	to	help	families	and	friends	spend	memorable	time	together.Gaylord	Pacific	Resort	&	Convention	Center	in	California.	MARRIOTTYou'll	find	various	dining	options	and	entertainment	on-site	at	Gaylord	Hotels,	so	you	don't	need	to	leave	the	property	for	a	well-rounded	family	vacation.TPG	coverage	of	Gaylord	Hotels:Le	MeridienLe	Meridien	hotels	and	resorts	often	feature	a	modern,	European-inspired	design.
Instead	of	a	lobby,	guests	find	a	Le	Meridien	Hub	with	flexible	areas	to	gather	and	socialize.	In	Le	Meriden	Hubs,	you	can	purchase	craft	coffee	during	the	day	and	cocktails	at	night.Le	Meridien	Maldives	Resort	&	Spa.	KATIE	GENTER/THE	POINTS	GUYMany	Le	Meridien	properties	also	offer	chic	conference	and	meeting	spaces.Related:	Marriott	Bonvoy	Category	5	gem:	A	review	of	Le	Meridien	Maldives	Resort	&	SpaMarriott	HotelsMarriott	Hotels	offers	modern,	thoughtful	designs	in	a	familiar,	inviting	setting.	Most	properties	in	the	Marriott	Hotels	brand
offer	a	great	room	perfect	for	connecting	with	others,	working	or	unwinding	with	an	evening	cocktail.Petra	Marriott	Hotel	in	Jordan.	RYAN	SMITH/THE	POINTS	GUYTPG	coverage	of	Marriott	Hotels:Marriott	Vacation	ClubsThe	Marriott	Vacation	Clubs	is	a	collection	of	Marriott	Vacation	Club,	Sheraton	Vacation	Club	and	Westin	Vacation	Club	properties	in	both	resort	and	city	destinations.Properties	in	these	brands	usually	offer	spacious	villas,	on-site	activities	and	family-friendly	amenities.	You	can	become	an	owner	of	properties	in	these	Marriott	Vacation
Clubs,	but	you	can	also	book	stays	using	Marriott	points	or	cash	without	becoming	an	owner.Related:	10	ways	to	use	points	to	book	vacation	home	rentalsMGM	Collection	with	Marriott	BonvoyThe	MGM	Collection	with	Marriott	Bonvoy	lets	you	book	participating	MGM	Resorts	destinations	through	Marriott	Bonvoy.	This	means	you	can	earn	and	redeem	Marriott	points	for	stays	at	select	MGM	Resorts.MGM	Grand	Hotel	&	Casino	in	Las	Vegas.	KATIE	GENTER/THE	POINTS	GUYTPG	coverage	of	MGM	Collection	with	Marriott	Bonvoy:Renaissance
HotelsRenaissance	Hotels	are	designed	to	help	you	explore	the	neighborhood	around	you.	Properties	usually	provide	on-site	Navigators	who	can	help	you	discover	local	events	and	exhibitions.Renaissance	Orlando	Resort	Disney	Springs	Area.	SUMMER	HULL/THE	POINTS	GUYTPG	coverage	of	Renaissance	Hotels:SheratonThe	Sheraton	brand	motto	is	"where	the	world	comes	together."	Indeed,	Sheraton	properties	in	more	than	70	countries	are	often	well	equipped	to	host	conferences,	meetings	and	events.Most	Sheraton	properties	offer	comfortable	public
areas	with	various	seating	types	including	a	common	table	and	booths	well	suited	for	conversations,	work,	drinks	and	other	gatherings.Sheraton	Universal	Hotel	in	Orlando.	TARAH	CHIEFFI/THE	POINTS	GUYTPG	coverage	of	Sheraton:Sheraton	Denver	Downtown	HotelSheraton	Kauai	ResortSheraton	Universal	HotelTribute	PortfolioThe	Tribute	Portfolio	brand	is	a	collection	of	independent	hotels	and	resorts	with	striking	designs	and	the	ability	to	connect	guests	with	the	places	they	visit.When	I	think	of	the	Tribute	Portfolio,	the	Corendon	Amsterdam	Schiphol
Airport,	a	Tribute	Portfolio	Hotel	immediately	comes	to	mind.	This	hotel	overlooks	a	retired	KLM	747	and	offers	daily	tours	inside	the	aircraft.	I	highly	recommend	booking	a	tour	since	doing	so	will	let	you	sit	in	the	seats,	check	out	the	crew	rest	and	even	see	the	black	box.Corendon	Amsterdam	Schiphol	Airport,	a	Tribute	Portfolio	Hotel.	MELISSA	KLURMAN/THE	POINTS	GUYTPG	coverage	of	Tribute	Portfolio:Westin	Hotels	&	ResortsWestin	properties	often	offer	amenities	and	activities	focused	on	well-being.	The	brand	is	known	for	its	Westin	Heavenly	Bed
and	lavender	balm,	which	help	you	"Sleep	Well."Many	properties	also	offer	affordable	gear	lending	kits	and	have	staff	who	lead	group	runs.	Most	Westin	properties	provide	healthy	dining	options	via	an	"Eat	Well"	menu	as	well.The	Westin	Bora	Bora	Resort	&	Spa	in	French	Polynesia.	ELLIE	NAN	STORCK/THE	POINTS	GUYTPG	coverage	of	Westin	Hotels	&	Resorts:Select	Marriott	brandsMarriott	also	offers	10	select	brands	that	offer	fewer	services	and	amenities	at	a	lower	cost.	I'll	also	discuss	the	new	Series	by	Marriott	brand	in	this	section,	as	I	expect
Marriott	will	eventually	consider	it	a	select	brand.AC	HotelsThe	AC	Hotels	brand	provides	purposefully	designed	rooms	and	public	areas.	Rooms	often	feel	sparse	but	are	usually	functional.	You'll	find	European-inspired	food-and-beverage	offerings	at	AC	Hotels.TPG	coverage	of	AC	Hotels:Aloft	HotelsAloft	Hotels	offers	playful,	industrial-chic	properties	that	are	"different	by	design"	(as	described	in	the	Aloft	Hotels	motto).	Many	Aloft	Hotels	are	dog-friendly,	and	some	offer	Camp	Aloft	amenities	for	children.ALOFT	TAMPA	DOWNTOWN/FACEBOOKYou	can	buy
cocktails	and	snacks	at	the	XYZ	bar,	swim	at	the	pool,	play	billiards	in	a	public	area	and	enjoy	Drybar	amenities	in	your	room.City	Express	by	MarriottCity	Express	properties	offer	practical	guest	rooms	and	lobbies	suitable	for	coworking.	Plus,	all	guests	can	enjoy	complimentary	breakfast	made	from	local	ingredients	at	City	Express	by	Marriott,	City	Express	Junior	by	Marriott,	City	Express	Suites	by	Marriott	and	City	Express	Plus	by	Marriott	hotels.Unfortunately,	you'll	only	earn	5	base	points	per	dollar	and	one	elite	night	credit	per	two	qualifying	nights	at
City	Express.Related:	Marriott	is	bringing	its	City	Express	brand	to	the	US	and	CanadaCourtyard	by	MarriottProperties	in	the	Courtyard	brand	usually	offer	flexible	lobby	spaces,	on-site	bistros	for	morning	and	evening	meals,	24-hour	gyms	and	other	amenities	such	as	pools	or	outdoor	patios.	Rooms	usually	feature	plush	bedding	and	flexible	workspaces.Fairfield	by	MarriottFairfield	by	Marriott	properties	provide	comfortable	rooms,	flexible	lobby	spaces	for	working	and	relaxing,	24-hour	fitness	centers	and	markets	with	snacks	and	essentials.FAIRFIELD	INN
&	SUITES	NEW	YORK	MIDTOWN	MANHATTAN	PENN	STATION/FACEBOOKSome	Fairfield	properties	also	offer	pools	and	outdoor	spaces.	And	as	long	as	you're	staying	at	a	Fairfield	outside	of	the	Asia-Pacific	region,	you'll	enjoy	hot	breakfast	each	morning	as	part	of	your	stay.Four	Points	by	SheratonFour	Points	properties	usually	serve	locally	crafted	beer	on	tap	and	offer	comfortable	rooms.	I've	enjoyed	several	Four	Points	properties	outside	the	U.S.,	including	in	Bogota,	Colombia;	Seoul,	South	Korea;	and	Kuala	Lumpur,	Malaysia.	Each	of	these	properties
featured	thoughtful	amenities	and	comfortable	rooms	at	modest	rates.Four	Points	Flex	by	SheratonFour	Points	Flex	by	Sheraton	(originally	introduced	as	Four	Points	Express)	offers	comfortable	rooms	at	a	low	price.	You	can	purchase	a	local	breakfast,	but	you	won't	find	many	other	amenities	at	Four	Points	Flex	by	Sheraton	properties.	Unfortunately,	you'll	only	earn	5	base	points	per	dollar	and	one	elite	night	credit	per	two	qualifying	nights	at	Four	Points	Flex	by	Sheraton.Moxy	HotelsThe	Moxy	Hotels	brand	offers	a	fun,	playful	common	area	with	plenty	of
space	to	work	and	relax.	You'll	check	in	at	the	bar,	where	you'll	usually	get	a	welcome	drink.	Later	in	your	stay,	you	can	order	drinks	and	snacks	from	the	bar.	You'll	find	games,	often	including	foosball	and	board	games,	scattered	about	the	common	spaces.Moxy	Hotels	won	the	TPG	Award	for	Best	Affordable	Hotel	Brand	in	2023.	But	the	downside	of	Moxy	is	that	the	rooms	are	often	surprisingly	small	and	usually	don't	have	a	real	chair,	closet	or	desk.	However,	I'll	still	stay	at	Moxy	Hotels	when	the	price	(or	award	rate)	is	right.Moxy	Virginia	Beach	Oceanfront.
JAMIE	PAGE	DEATON/THE	POINTS	GUYTPG	coverage	of	Moxy	Hotels:Protea	HotelsProtea	Hotels	is	the	largest	hospitality	brand	in	Africa.	Most	properties	offer	locally	inspired	designs,	full-service	restaurants	and	meeting	spaces.	Guest	rooms	are	usually	comfortable,	but	they	vary	significantly	across	the	brand.	Unfortunately,	you'll	only	earn	one	elite	night	credit	per	two	qualifying	nights	and	5	base	points	per	dollar	spent	at	Protea	Hotels.Series	by	MarriottSeries	by	Marriott	is	the	newest	Marriott	Bonvoy	brand.	It	is	designed	to	bring	midscale	and	upscale
regional	brands	under	the	Marriott	Bonvoy	umbrella	while	still	letting	these	brands	maintain	their	identity.	However,	guests	can	expect	essentials	like	free	Wi-Fi,	coffee	and	tea	during	their	stays.We	don't	yet	know	how	Series	by	Marriott	will	participate	in	Marriott	Bonvoy,	including	earning	rates	and	elite	benefits.	However,	we	do	know	that	Concept	Hospitality	Private	Limited's	flagship	brands	The	Fern,	The	Fern	Residency	and	The	Fern	Habitat	will	join	Series	by	Marriott,	though	we	don't	yet	have	a	timeline.SpringHill	SuitesSpringHill	Suites	offers	slightly
larger	rooms	with	desks,	couches	(sometimes	with	trundle	beds)	and	West	Elm	decorations.SPRINGHILL	SUITES	SPRINGDALE	ZION	NATIONAL	PARKAs	I	originally	wrote	this	article,	I	was	sitting	at	a	comfortable	desk	in	the	SpringHill	Suites	Boston	Logan	Airport	Revere	Beach.	SpringHill	Suites	properties	also	offer	complimentary	breakfast	to	all	guests.Related:	Fitness	center	or	free	breakfast?	Here	are	the	guaranteed	offerings	at	midpriced	Marriott	brandsMarriott	brands	for	longer	staysMarriott	Bonvoy	also	offers	eight	brands	designed	for	longer	stays.
Properties	in	these	brands	often	offer	in-room	kitchenettes,	additional	space	and	less-frequent	housekeeping	services.Apartments	by	Marriott	BonvoyApartments	by	Marriott	Bonvoy	offers	private	bedrooms,	a	separate	living	room,	a	full	kitchen	and	an	in-unit	washer	and	dryer	in	each	accommodation.	There's	a	host	on-site,	and	you'll	find	a	24-hour	fitness	center.	However,	you'll	only	earn	5	base	points	per	dollar	spent	at	Apartments	by	Marriott	Bonvoy	locations.Related:	Sneak	peek	at	the	first	Apartments	by	Marriott	Bonvoy	Resort	in	the	USElementElement
hotels	are	extended-stay	hotels	with	a	wellness	focus.	You'll	find	bikes	to	borrow	at	Element	locations,	as	well	as	a	24-hour	self-service	laundry	facility,	a	motion	fitness	center,	a	Restore	pantry	with	snacks	and	drinks,	and	nature-inspired	spaces.	Breakfast	is	complimentary	at	Element	hotels	outside	of	the	Asia-Pacific	region.	When	staying	at	most	Element	properties,	you	can	enjoy	a	complimentary	glass	of	organic	wine	or	beer	at	Relax	evening	receptions.Element	hotels	offer	standard	guest	rooms,	studio	suites	and	one-bedroom	suites,	each	with	filtered	water,
a	fully	equipped	kitchen	and	spacious	closets.	These	hotels	also	welcome	dogs	that	weigh	40	pounds	or	less.	However,	you'll	only	earn	5	base	points	per	dollar	spent	at	Element	locations.Related:	Best	hotel	brands	with	full	kitchens	you	can	book	with	pointsHomes	&	Villas	by	Marriott	BonvoyThrough	the	Homes	&	Villas	by	Marriott	Bonvoy	platform,	you	can	book	homes	in	over	100	destinations	throughout	the	U.S.,	Europe,	the	Caribbean	and	Latin	America.HOMES	&	VILLAS	BY	MARRIOTT	BONVOYAll	the	homes	are	professionally	cleaned	and	inspected,	so
you	can	avoid	some	of	the	issues	you	might	otherwise	face	when	renting	a	vacation	home	through	other	platforms.	I've	stayed	at	two	different	Homes	&	Villas	by	Marriott	Bonvoy	properties	in	Europe	and	found	both	stays	went	smoothly.	Unfortunately,	you'll	only	earn	5	base	points	per	dollar	spent	at	Homes	&	Villas	by	Marriott	Bonvoy	locations.Related:	The	best	Marriott	Homes	&	Villas	propertiesMarriott	Executive	ApartmentsMarriott	Executive	Apartments	serve	as	temporary	housing	in	16	countries,	including	China,	India	and	Thailand.	Apartment	sizes
range	from	studios	to	three	bedrooms,	and	on-site	amenities	include	24-hour	security,	a	social	area,	a	fitness	center	and	a	business	center.Unfortunately,	you'll	only	earn	one	elite	night	credit	for	every	three	qualifying	nights	and	only	2.5	base	points	per	dollar	spent	at	Marriott	Executive	Apartments	locations.	You	also	won't	enjoy	elite	benefits	when	staying	at	Marriott	Executive	Apartments	locations.Residence	InnResidence	Inn	properties	offer	spacious	studio,	one-bedroom	and	two-bedroom	suites	with	full	kitchens	and	plenty	of	room	to	spread
out.RESIDENCE	INN	LAS	VEGAS	STADIUM	AREA/MARRIOTTYou'll	find	a	modern	fitness	center,	free	grocery	delivery,	complimentary	hot	breakfast	and	a	24-hour	market	at	most	Residence	Inn	locations.	Unfortunately,	you'll	only	earn	5	base	points	per	dollar	spent	at	Residence	Inn	locations.Sonder	by	Marriott	BonvoyThrough	Sonder	by	Marriott	Bonvoy,	you	can	book	apartments	and	boutique	hotels	in	over	40	cities,	including	London,	Los	Angeles	and	New	York	City.	Sonder	prides	itself	on	each	property's	uniqueness,	but	you'll	always	find	keyless	entry,	fast
Wi-Fi	and	a	24-hour	digital	concierge.	Keep	in	mind,	though,	that	you'll	only	earn	5	base	points	per	dollar	spent	at	Sonder	by	Marriott	Bonvoy	locations.StudioResStudioRes	is	Marriott's	most	basic	extended-stay	option.	StudioRes	properties	offer	a	refrigerator,	a	stove	top	and	a	microwave	in	each	studio,	but	guests	must	bring	their	own	cookware,	dishes	and	utensils.	You	can	bring	your	pets	to	StudioRes	properties,	and	there	are	on-site	self-serve	laundry	facilities	and	a	gym	at	each	property.	However,	housekeeping	is	only	offered	on	a	weekly
basis.Unfortunately,	you	won't	earn	any	elite	night	credits	on	StudioRes	stays	and	just	4	base	points	per	dollar	spent.TownePlace	SuitesTownePlace	Suites	properties	are	usually	a	step	below	Residence	Inn	properties.	However,	each	TownePlace	Suites	location	still	offers	hot	breakfast	and	spacious	suites	with	full	kitchens.	Unfortunately,	you'll	only	earn	5	base	points	per	dollar	spent	at	TownePlace	Suites	locations.Bottom	lineThe	positive	side	of	Marriott	having	37	brands	is	that	you	have	a	good	idea	of	what	to	expect	when	you	book	a	property	belonging	to	a
specific	brand.	Know,	though,	that	it	can	be	difficult	to	keep	track	of	what	each	of	the	37	brands	offers,	including	what	types	of	benefits	are	available	if	you	have	Marriott	elite	status.	For	example,	I	often	have	to	reference	my	article	on	Marriott	breakfast	benefits	before	booking	a	hotel	to	see	whether	I	can	expect	breakfast	during	my	stay	as	a	Titanium	Elite	member.To	learn	more	about	top	Marriott	hotels,	see	the	following	guides:	We	gather	and	offer	history	videos	and	company	profiles	of	the	largest	and	most	successful	companies	and	brands	in	the	world!
Popular	Videos	(all	time)Popular	videos	(last	24	hours)Marriott	Bonvoy	has	over	30	hotel	brands	in	more	than	10,000	global	destinations.	While	some	other	hotel	loyalty	programs	have	opted	to	bring	properties	from	acquired	brands	into	their	existing	brands,	Marriott	Bonvoy	has	generally	not	been	hesitant	to	add	a	new	brand	to	its	program.	Hence,	the	number	of	Marriott	brands	will	likely	continue	to	grow.But	for	now,	there	are	37	Marriott	hotel	brands,	including	its	new	Series	by	Marriott	brand.	Here's	what	you	should	know	about	each	Marriott
brand.Marriott	brands	overviewMarriott	Bonvoy	splits	its	brands	into	four	categories:Luxury:	Edition,	JW	Marriott,	Ritz-Carlton,	St.	Regis	Hotels	&	Resorts,	The	Luxury	Collection	and	W	HotelsPremium:	Autograph	Collection	Hotels,	Delta	Hotels,	Design	Hotels,	Gaylord	Hotels,	Le	Meridien,	Marriott	Hotels,	Marriott	Vacation	Clubs,	MGM	Collection	with	Marriott	Bonvoy,	Renaissance	Hotels,	Sheraton,	Tribute	Portfolio	and	Westin	Hotels	&	ResortsSelect:	AC	Hotels,	Aloft	Hotels,	City	Express	by	Marriott,	Courtyard	by	Marriott,	Fairfield	by	Marriott,	Four	Points
by	Sheraton,	Four	Points	Flex	by	Sheraton,	Moxy	Hotels,	Protea	Hotels	and	SpringHill	SuitesLonger	stays:	Apartments	by	Marriott	Bonvoy,	Element,	Homes	&	Villas	by	Marriott	Bonvoy,	Marriott	Executive	Apartments,	Residence	Inn,	Sonder	by	Marriott	Bonvoy,	StudioRes	and	TownePlace	SuitesThese	categories	give	you	a	general	idea	of	the	type	of	service	and	accommodation	to	expect	at	properties	within	each	brand.I'll	discuss	each	brand	in	more	detail	in	the	following	sections.	Marriott	hasn't	placed	its	new	Series	by	Marriott	brand	into	any	of	these	four
categories	yet,	but	I	assume	it	will	fall	into	the	Select	category	and	will	hence	discuss	it	in	that	section	of	this	article.You'll	usually	earn	an	elite	qualifying	night	per	night	stayed	and	10	points	per	dollar	spent;	however,	I'll	note	the	brands	that	earn	at	lower	rates.Luxury	Marriott	brandsThe	Marriott	Bonvoy	portfolio	includes	six	luxury	brands.EditionEdition	is	a	Marriott	brand	focused	on	being	a	collection	of	individualized	hotels	that	offer	a	curated	taste	of	the	locale	alongside	exceptional	style	and	service.	The	brand	claims	to	offer	a	new	generation	of	luxury,
but	one	of	the	most	iconic	aspects	of	the	brand	for	me	is	the	faux	fur	throw	that	usually	appears	somewhere	in	each	room.Daily	NewsletterReward	your	inbox	with	the	TPG	Daily	newsletterJoin	over	700,000	readers	for	breaking	news,	in-depth	guides	and	exclusive	deals	from	TPGs	expertsThe	Bodrum	Edition	in	Turkey.	BEN	SMITHSON/THE	POINTS	GUYTPG	coverage	of	Edition:JW	MarriottJW	Marriott's	motto	is	"stay	in	the	moment,"	and	the	brand	focuses	on	offering	guests	ways	to	be	mindful,	present,	nourished	and	together.JW	Marriott	Orlando,	Grande
Lakes.	ANDREA	ROTONDO/THE	POINTS	GUYTPG	coverage	of	JW	Marriott:Ritz-CarltonRitz-Carlton	is	known	for	its	personalized	service	and	thoughtful	amenities.	The	brand	strives	to	create	extraordinary	moments	for	its	guests.The	Ritz-Carlton,	Kyoto.	ANDREA	ROTONDO/THE	POINTS	GUYProperties	often	offer	an	impressive	Ritz-Carlton	Club	to	those	staying	in	club-level	rooms,	but	you	won't	get	access	to	it	as	a	Marriott	elite	status	benefit.	However,	if	you	have	The	Ritz-Carlton	Credit	Card,	you	can	use	the	club-level	certificates	you	get	as	a	perk	of	the
card	to	upgrade	select	rates	to	a	club-level	room	at	properties	that	offer	these	room	types.The	information	for	The	Ritz-Carlton	Credit	Card	has	been	collected	independently	by	The	Points	Guy.	The	card	details	on	this	page	have	not	been	reviewed	or	provided	by	the	card	issuer.In	addition	to	standard	Ritz-Carlton	hotels	and	resorts,	there's	also	The	Ritz-Carlton	Yacht	Collection.TPG	coverage	of	Ritz-Carlton:St.	Regis	Hotels	&	ResortsSt.	Regis	is	one	of	the	top	two	Marriott	brands,	competing	for	the	top	spot	with	the	Ritz-Carlton	brand.Pool	at	The	St.	Regis
Aruba	Resort.	LAUREN	WASSUM/THE	POINTS	GUYThe	St.	Regis	motto	is	"the	best	address,"	but	the	brand	is	well	known	for	its	signature	rituals.	For	example,	each	St.	Regis	property	prepares	a	locally	inspired	bloody	mary	cocktail.	You'll	also	find	afternoon	tea,	midnight	supper	and	evening	rituals	at	each	St.	Regis	property.TPG	coverage	of	St.	Regis	Hotels	&	Resorts:The	Luxury	CollectionMarriott	groups	The	Luxury	Collection	into	its	set	of	luxury	brands,	even	though	it's	a	collection.	The	main	aspect	connecting	properties	in	The	Luxury	Collection	is	a
passion	to	help	guests	become	familiar	with	the	destination	and	connect	with	local	culture.AL	MAHA,	A	LUXURY	COLLECTION	DESERT	RESORT	&	SPA,	DUBAI/MARRIOTTTwo	of	my	favorite	Marriott	stays	have	been	at	properties	belonging	to	The	Luxury	Collection:	Al	Maha,	a	Luxury	Collection	Desert	Resort	&	Spa,	Dubai	and	The	Naka	Island,	a	Luxury	Collection	Resort	&	Spa,	Phuket	in	Thailand.	In	both	cases,	I	learned	more	about	the	destination	through	resort	activities	and	conversations	with	friendly	staff	members.TPG	coverage	of	The	Luxury
Collection:Paraiso	de	la	Bonita,	a	Luxury	Collection	Resort,	Riviera	Maya,	Adult	All-InclusiveSanctuary	Cap	Cana,	a	Luxury	Collection	Resort,	Dominican	Republic,	Adult	All-InclusiveTaaktana,	a	Luxury	Collection	Resort	&	Spa,	Labuan	BajoThe	Hythe,	a	Luxury	Collection	Resort,	VailThe	Tasman,	a	Luxury	Collection	Hotel,	HobartW	HotelsW	Hotels	is	a	luxury	lifestyle	brand	focused	on	design	and	experiences.	Many	travelers	love	W	and	its	trendy,	youthful	vibe.MARRIOTTTPG	coverage	of	W	Hotels:Premium	Marriott	brandsMarriott	offers	12	premium	brands
that	are	a	step	below	the	previously	discussed	luxury	brands.	However,	most	premium	Marriott	brands	still	offer	full-service	properties	with	well-appointed	rooms,	well-stocked	gyms	and	other	amenities.Autograph	Collection	HotelsAutograph	Collection	is	a	collection	of	distinctive	independent	hotels	that	strive	to	offer	memorable	stays	and	unique	perspectives.Planet	Hollywood	Cancun,	An	Autograph	Collection	All-Inclusive	Resort	in	Mexico.	KATIE	GENTER/THE	POINTS	GUYTPG	coverage	of	Autograph	Collection	Hotels:Asher	Adams,	Autograph
CollectionCotton	House	Hotel,	Autograph	CollectionDomes	of	Elounda,	Autograph	CollectionGrand	Bohemian	Lodge	Asheville,	Autograph	CollectionHotel	Palacio	de	Santa	Paula,	Autograph	CollectionPlanet	Hollywood	Cancun,	An	Autograph	Collection	All-Inclusive	ResortQuerencia	de	Sevilla,	Autograph	CollectionRoyalton	Antigua,	An	Autograph	Collection	All-Inclusive	ResortThe	Inn	at	Celebration,	Autograph	CollectionThe	Louie,	A	Davenport	Hotel,	Autograph	CollectionThe	Shelbourne,	Autograph	CollectionDelta	HotelsThe	motto	of	the	Delta	Hotels	brand	is
"simple	made	perfect."	This	brand	is	relatively	basic	compared	to	other	premium	Marriott	brands,	but	it	focuses	on	offering	things	such	as	workspaces,	solid	food	and	simple	yet	seamless	service.Delta	Hotels	Riviera	Nayarit,	An	All-Inclusive	Resort	in	Mexico.	KYLE	OLSEN/THE	POINTS	GUYThis	focus	on	simplicity	extends	to	the	brand's	Delta	Pantry	lounges,	which	you	can	access	with	select	room	types	or	as	a	Marriott	Platinum	Elite	member	or	higher.	They	offer	self-serve	snacks	and	drinks.Related:	Charmed	in	the	jungle:	8	things	to	know	about	Delta	Hotels
Riviera	Nayarit,	An	All-Inclusive	ResortDesign	HotelsDesign	Hotels	is	made	up	of	independent,	design-driven	hotels	rooted	in	locality	and	culture.Patina	Maldives,	Fari	Islands,	a	Member	of	Design	Hotels.	GEORG	ROSKE/PATINAI	recently	stayed	at	my	first	Design	Hotel,	the	Ion	Adventure	Hotel,	Nesjavellir,	a	Member	of	Design	Hotels,	after	seeing	it	highlighted	on	Marriott's	website	many	times.	This	hotel	is	small	and	relatively	isolated,	but	it	fits	perfectly	into	its	remote	landscape.Related:	Patina	Maldives,	Fari	Islands	is	joining	Marriott	BonvoyGaylord
HotelsGaylord	Hotels'	motto	is	"making	moments	together	extraordinary."	Most	properties	offer	impressive	garden	atriums,	water	parks	and	pools	to	help	families	and	friends	spend	memorable	time	together.Gaylord	Pacific	Resort	&	Convention	Center	in	California.	MARRIOTTYou'll	find	various	dining	options	and	entertainment	on-site	at	Gaylord	Hotels,	so	you	don't	need	to	leave	the	property	for	a	well-rounded	family	vacation.TPG	coverage	of	Gaylord	Hotels:Le	MeridienLe	Meridien	hotels	and	resorts	often	feature	a	modern,	European-inspired	design.
Instead	of	a	lobby,	guests	find	a	Le	Meridien	Hub	with	flexible	areas	to	gather	and	socialize.	In	Le	Meriden	Hubs,	you	can	purchase	craft	coffee	during	the	day	and	cocktails	at	night.Le	Meridien	Maldives	Resort	&	Spa.	KATIE	GENTER/THE	POINTS	GUYMany	Le	Meridien	properties	also	offer	chic	conference	and	meeting	spaces.Related:	Marriott	Bonvoy	Category	5	gem:	A	review	of	Le	Meridien	Maldives	Resort	&	SpaMarriott	HotelsMarriott	Hotels	offers	modern,	thoughtful	designs	in	a	familiar,	inviting	setting.	Most	properties	in	the	Marriott	Hotels	brand
offer	a	great	room	perfect	for	connecting	with	others,	working	or	unwinding	with	an	evening	cocktail.Petra	Marriott	Hotel	in	Jordan.	RYAN	SMITH/THE	POINTS	GUYTPG	coverage	of	Marriott	Hotels:Marriott	Vacation	ClubsThe	Marriott	Vacation	Clubs	is	a	collection	of	Marriott	Vacation	Club,	Sheraton	Vacation	Club	and	Westin	Vacation	Club	properties	in	both	resort	and	city	destinations.Properties	in	these	brands	usually	offer	spacious	villas,	on-site	activities	and	family-friendly	amenities.	You	can	become	an	owner	of	properties	in	these	Marriott	Vacation
Clubs,	but	you	can	also	book	stays	using	Marriott	points	or	cash	without	becoming	an	owner.Related:	10	ways	to	use	points	to	book	vacation	home	rentalsMGM	Collection	with	Marriott	BonvoyThe	MGM	Collection	with	Marriott	Bonvoy	lets	you	book	participating	MGM	Resorts	destinations	through	Marriott	Bonvoy.	This	means	you	can	earn	and	redeem	Marriott	points	for	stays	at	select	MGM	Resorts.MGM	Grand	Hotel	&	Casino	in	Las	Vegas.	KATIE	GENTER/THE	POINTS	GUYTPG	coverage	of	MGM	Collection	with	Marriott	Bonvoy:Renaissance
HotelsRenaissance	Hotels	are	designed	to	help	you	explore	the	neighborhood	around	you.	Properties	usually	provide	on-site	Navigators	who	can	help	you	discover	local	events	and	exhibitions.Renaissance	Orlando	Resort	Disney	Springs	Area.	SUMMER	HULL/THE	POINTS	GUYTPG	coverage	of	Renaissance	Hotels:SheratonThe	Sheraton	brand	motto	is	"where	the	world	comes	together."	Indeed,	Sheraton	properties	in	more	than	70	countries	are	often	well	equipped	to	host	conferences,	meetings	and	events.Most	Sheraton	properties	offer	comfortable	public
areas	with	various	seating	types	including	a	common	table	and	booths	well	suited	for	conversations,	work,	drinks	and	other	gatherings.Sheraton	Universal	Hotel	in	Orlando.	TARAH	CHIEFFI/THE	POINTS	GUYTPG	coverage	of	Sheraton:Sheraton	Denver	Downtown	HotelSheraton	Kauai	ResortSheraton	Universal	HotelTribute	PortfolioThe	Tribute	Portfolio	brand	is	a	collection	of	independent	hotels	and	resorts	with	striking	designs	and	the	ability	to	connect	guests	with	the	places	they	visit.When	I	think	of	the	Tribute	Portfolio,	the	Corendon	Amsterdam	Schiphol
Airport,	a	Tribute	Portfolio	Hotel	immediately	comes	to	mind.	This	hotel	overlooks	a	retired	KLM	747	and	offers	daily	tours	inside	the	aircraft.	I	highly	recommend	booking	a	tour	since	doing	so	will	let	you	sit	in	the	seats,	check	out	the	crew	rest	and	even	see	the	black	box.Corendon	Amsterdam	Schiphol	Airport,	a	Tribute	Portfolio	Hotel.	MELISSA	KLURMAN/THE	POINTS	GUYTPG	coverage	of	Tribute	Portfolio:Westin	Hotels	&	ResortsWestin	properties	often	offer	amenities	and	activities	focused	on	well-being.	The	brand	is	known	for	its	Westin	Heavenly	Bed
and	lavender	balm,	which	help	you	"Sleep	Well."Many	properties	also	offer	affordable	gear	lending	kits	and	have	staff	who	lead	group	runs.	Most	Westin	properties	provide	healthy	dining	options	via	an	"Eat	Well"	menu	as	well.The	Westin	Bora	Bora	Resort	&	Spa	in	French	Polynesia.	ELLIE	NAN	STORCK/THE	POINTS	GUYTPG	coverage	of	Westin	Hotels	&	Resorts:Select	Marriott	brandsMarriott	also	offers	10	select	brands	that	offer	fewer	services	and	amenities	at	a	lower	cost.	I'll	also	discuss	the	new	Series	by	Marriott	brand	in	this	section,	as	I	expect
Marriott	will	eventually	consider	it	a	select	brand.AC	HotelsThe	AC	Hotels	brand	provides	purposefully	designed	rooms	and	public	areas.	Rooms	often	feel	sparse	but	are	usually	functional.	You'll	find	European-inspired	food-and-beverage	offerings	at	AC	Hotels.TPG	coverage	of	AC	Hotels:Aloft	HotelsAloft	Hotels	offers	playful,	industrial-chic	properties	that	are	"different	by	design"	(as	described	in	the	Aloft	Hotels	motto).	Many	Aloft	Hotels	are	dog-friendly,	and	some	offer	Camp	Aloft	amenities	for	children.ALOFT	TAMPA	DOWNTOWN/FACEBOOKYou	can	buy
cocktails	and	snacks	at	the	XYZ	bar,	swim	at	the	pool,	play	billiards	in	a	public	area	and	enjoy	Drybar	amenities	in	your	room.City	Express	by	MarriottCity	Express	properties	offer	practical	guest	rooms	and	lobbies	suitable	for	coworking.	Plus,	all	guests	can	enjoy	complimentary	breakfast	made	from	local	ingredients	at	City	Express	by	Marriott,	City	Express	Junior	by	Marriott,	City	Express	Suites	by	Marriott	and	City	Express	Plus	by	Marriott	hotels.Unfortunately,	you'll	only	earn	5	base	points	per	dollar	and	one	elite	night	credit	per	two	qualifying	nights	at
City	Express.Related:	Marriott	is	bringing	its	City	Express	brand	to	the	US	and	CanadaCourtyard	by	MarriottProperties	in	the	Courtyard	brand	usually	offer	flexible	lobby	spaces,	on-site	bistros	for	morning	and	evening	meals,	24-hour	gyms	and	other	amenities	such	as	pools	or	outdoor	patios.	Rooms	usually	feature	plush	bedding	and	flexible	workspaces.Fairfield	by	MarriottFairfield	by	Marriott	properties	provide	comfortable	rooms,	flexible	lobby	spaces	for	working	and	relaxing,	24-hour	fitness	centers	and	markets	with	snacks	and	essentials.FAIRFIELD	INN
&	SUITES	NEW	YORK	MIDTOWN	MANHATTAN	PENN	STATION/FACEBOOKSome	Fairfield	properties	also	offer	pools	and	outdoor	spaces.	And	as	long	as	you're	staying	at	a	Fairfield	outside	of	the	Asia-Pacific	region,	you'll	enjoy	hot	breakfast	each	morning	as	part	of	your	stay.Four	Points	by	SheratonFour	Points	properties	usually	serve	locally	crafted	beer	on	tap	and	offer	comfortable	rooms.	I've	enjoyed	several	Four	Points	properties	outside	the	U.S.,	including	in	Bogota,	Colombia;	Seoul,	South	Korea;	and	Kuala	Lumpur,	Malaysia.	Each	of	these	properties
featured	thoughtful	amenities	and	comfortable	rooms	at	modest	rates.Four	Points	Flex	by	SheratonFour	Points	Flex	by	Sheraton	(originally	introduced	as	Four	Points	Express)	offers	comfortable	rooms	at	a	low	price.	You	can	purchase	a	local	breakfast,	but	you	won't	find	many	other	amenities	at	Four	Points	Flex	by	Sheraton	properties.	Unfortunately,	you'll	only	earn	5	base	points	per	dollar	and	one	elite	night	credit	per	two	qualifying	nights	at	Four	Points	Flex	by	Sheraton.Moxy	HotelsThe	Moxy	Hotels	brand	offers	a	fun,	playful	common	area	with	plenty	of
space	to	work	and	relax.	You'll	check	in	at	the	bar,	where	you'll	usually	get	a	welcome	drink.	Later	in	your	stay,	you	can	order	drinks	and	snacks	from	the	bar.	You'll	find	games,	often	including	foosball	and	board	games,	scattered	about	the	common	spaces.Moxy	Hotels	won	the	TPG	Award	for	Best	Affordable	Hotel	Brand	in	2023.	But	the	downside	of	Moxy	is	that	the	rooms	are	often	surprisingly	small	and	usually	don't	have	a	real	chair,	closet	or	desk.	However,	I'll	still	stay	at	Moxy	Hotels	when	the	price	(or	award	rate)	is	right.Moxy	Virginia	Beach	Oceanfront.
JAMIE	PAGE	DEATON/THE	POINTS	GUYTPG	coverage	of	Moxy	Hotels:Protea	HotelsProtea	Hotels	is	the	largest	hospitality	brand	in	Africa.	Most	properties	offer	locally	inspired	designs,	full-service	restaurants	and	meeting	spaces.	Guest	rooms	are	usually	comfortable,	but	they	vary	significantly	across	the	brand.	Unfortunately,	you'll	only	earn	one	elite	night	credit	per	two	qualifying	nights	and	5	base	points	per	dollar	spent	at	Protea	Hotels.Series	by	MarriottSeries	by	Marriott	is	the	newest	Marriott	Bonvoy	brand.	It	is	designed	to	bring	midscale	and	upscale
regional	brands	under	the	Marriott	Bonvoy	umbrella	while	still	letting	these	brands	maintain	their	identity.	However,	guests	can	expect	essentials	like	free	Wi-Fi,	coffee	and	tea	during	their	stays.We	don't	yet	know	how	Series	by	Marriott	will	participate	in	Marriott	Bonvoy,	including	earning	rates	and	elite	benefits.	However,	we	do	know	that	Concept	Hospitality	Private	Limited's	flagship	brands	The	Fern,	The	Fern	Residency	and	The	Fern	Habitat	will	join	Series	by	Marriott,	though	we	don't	yet	have	a	timeline.SpringHill	SuitesSpringHill	Suites	offers	slightly
larger	rooms	with	desks,	couches	(sometimes	with	trundle	beds)	and	West	Elm	decorations.SPRINGHILL	SUITES	SPRINGDALE	ZION	NATIONAL	PARKAs	I	originally	wrote	this	article,	I	was	sitting	at	a	comfortable	desk	in	the	SpringHill	Suites	Boston	Logan	Airport	Revere	Beach.	SpringHill	Suites	properties	also	offer	complimentary	breakfast	to	all	guests.Related:	Fitness	center	or	free	breakfast?	Here	are	the	guaranteed	offerings	at	midpriced	Marriott	brandsMarriott	brands	for	longer	staysMarriott	Bonvoy	also	offers	eight	brands	designed	for	longer	stays.
Properties	in	these	brands	often	offer	in-room	kitchenettes,	additional	space	and	less-frequent	housekeeping	services.Apartments	by	Marriott	BonvoyApartments	by	Marriott	Bonvoy	offers	private	bedrooms,	a	separate	living	room,	a	full	kitchen	and	an	in-unit	washer	and	dryer	in	each	accommodation.	There's	a	host	on-site,	and	you'll	find	a	24-hour	fitness	center.	However,	you'll	only	earn	5	base	points	per	dollar	spent	at	Apartments	by	Marriott	Bonvoy	locations.Related:	Sneak	peek	at	the	first	Apartments	by	Marriott	Bonvoy	Resort	in	the	USElementElement
hotels	are	extended-stay	hotels	with	a	wellness	focus.	You'll	find	bikes	to	borrow	at	Element	locations,	as	well	as	a	24-hour	self-service	laundry	facility,	a	motion	fitness	center,	a	Restore	pantry	with	snacks	and	drinks,	and	nature-inspired	spaces.	Breakfast	is	complimentary	at	Element	hotels	outside	of	the	Asia-Pacific	region.	When	staying	at	most	Element	properties,	you	can	enjoy	a	complimentary	glass	of	organic	wine	or	beer	at	Relax	evening	receptions.Element	hotels	offer	standard	guest	rooms,	studio	suites	and	one-bedroom	suites,	each	with	filtered	water,
a	fully	equipped	kitchen	and	spacious	closets.	These	hotels	also	welcome	dogs	that	weigh	40	pounds	or	less.	However,	you'll	only	earn	5	base	points	per	dollar	spent	at	Element	locations.Related:	Best	hotel	brands	with	full	kitchens	you	can	book	with	pointsHomes	&	Villas	by	Marriott	BonvoyThrough	the	Homes	&	Villas	by	Marriott	Bonvoy	platform,	you	can	book	homes	in	over	100	destinations	throughout	the	U.S.,	Europe,	the	Caribbean	and	Latin	America.HOMES	&	VILLAS	BY	MARRIOTT	BONVOYAll	the	homes	are	professionally	cleaned	and	inspected,	so
you	can	avoid	some	of	the	issues	you	might	otherwise	face	when	renting	a	vacation	home	through	other	platforms.	I've	stayed	at	two	different	Homes	&	Villas	by	Marriott	Bonvoy	properties	in	Europe	and	found	both	stays	went	smoothly.	Unfortunately,	you'll	only	earn	5	base	points	per	dollar	spent	at	Homes	&	Villas	by	Marriott	Bonvoy	locations.Related:	The	best	Marriott	Homes	&	Villas	propertiesMarriott	Executive	ApartmentsMarriott	Executive	Apartments	serve	as	temporary	housing	in	16	countries,	including	China,	India	and	Thailand.	Apartment	sizes
range	from	studios	to	three	bedrooms,	and	on-site	amenities	include	24-hour	security,	a	social	area,	a	fitness	center	and	a	business	center.Unfortunately,	you'll	only	earn	one	elite	night	credit	for	every	three	qualifying	nights	and	only	2.5	base	points	per	dollar	spent	at	Marriott	Executive	Apartments	locations.	You	also	won't	enjoy	elite	benefits	when	staying	at	Marriott	Executive	Apartments	locations.Residence	InnResidence	Inn	properties	offer	spacious	studio,	one-bedroom	and	two-bedroom	suites	with	full	kitchens	and	plenty	of	room	to	spread
out.RESIDENCE	INN	LAS	VEGAS	STADIUM	AREA/MARRIOTTYou'll	find	a	modern	fitness	center,	free	grocery	delivery,	complimentary	hot	breakfast	and	a	24-hour	market	at	most	Residence	Inn	locations.	Unfortunately,	you'll	only	earn	5	base	points	per	dollar	spent	at	Residence	Inn	locations.Sonder	by	Marriott	BonvoyThrough	Sonder	by	Marriott	Bonvoy,	you	can	book	apartments	and	boutique	hotels	in	over	40	cities,	including	London,	Los	Angeles	and	New	York	City.	Sonder	prides	itself	on	each	property's	uniqueness,	but	you'll	always	find	keyless	entry,	fast
Wi-Fi	and	a	24-hour	digital	concierge.	Keep	in	mind,	though,	that	you'll	only	earn	5	base	points	per	dollar	spent	at	Sonder	by	Marriott	Bonvoy	locations.StudioResStudioRes	is	Marriott's	most	basic	extended-stay	option.	StudioRes	properties	offer	a	refrigerator,	a	stove	top	and	a	microwave	in	each	studio,	but	guests	must	bring	their	own	cookware,	dishes	and	utensils.	You	can	bring	your	pets	to	StudioRes	properties,	and	there	are	on-site	self-serve	laundry	facilities	and	a	gym	at	each	property.	However,	housekeeping	is	only	offered	on	a	weekly
basis.Unfortunately,	you	won't	earn	any	elite	night	credits	on	StudioRes	stays	and	just	4	base	points	per	dollar	spent.TownePlace	SuitesTownePlace	Suites	properties	are	usually	a	step	below	Residence	Inn	properties.	However,	each	TownePlace	Suites	location	still	offers	hot	breakfast	and	spacious	suites	with	full	kitchens.	Unfortunately,	you'll	only	earn	5	base	points	per	dollar	spent	at	TownePlace	Suites	locations.Bottom	lineThe	positive	side	of	Marriott	having	37	brands	is	that	you	have	a	good	idea	of	what	to	expect	when	you	book	a	property	belonging	to	a
specific	brand.	Know,	though,	that	it	can	be	difficult	to	keep	track	of	what	each	of	the	37	brands	offers,	including	what	types	of	benefits	are	available	if	you	have	Marriott	elite	status.	For	example,	I	often	have	to	reference	my	article	on	Marriott	breakfast	benefits	before	booking	a	hotel	to	see	whether	I	can	expect	breakfast	during	my	stay	as	a	Titanium	Elite	member.To	learn	more	about	top	Marriott	hotels,	see	the	following	guides:American	multinational	hospitality	companyFor	other	uses,	see	Marriott	(disambiguation).Marriott	International,	Inc.Company
typePublicTraded	asNasdaq:MAR	(Class	A)Nasdaq-100	componentS&P	500	componentIndustryHospitalityPredecessorMarriott	CorporationFoundedMarch5,	1927;	98	years	ago(1927-03-05)	in	Washington,	D.C.,	U.S.	(as	Marriott	Corporation)FoundersJ.	Willard	MarriottAlice	MarriottHeadquartersBethesda,	Maryland,	U.S.Number	of	locations9,400+	(2025)Area	servedWorldwideKey	peopleDavid	Marriott	(chairman)Anthony	Capuano	(CEO)ProductsHotelsResortsRevenue	US$25.1	billion	(2024)Operating	income	US$3.77	billion	(2024)Net	income	US$2.38
billion	(2024)Total	assets	US$26.2	billion	(2024)Total	equity	US$2.99	billion	(2024)Number	of	employees418,000	(2024)SubsidiariesMarriott	Hotels	&	ResortsThe	Ritz-Carlton	Hotel	CompanyLe	MridienSheraton	Hotels	and	ResortsWestin	Hotels	&	ResortsWebsitemarriott.comFootnotes/	references[1][2]Marriott	International,	Inc.	is	an	American	multinational	company	that	operates,	franchises,	and	licenses	lodging	brands	that	include	hotel,	residential,	and	timeshare	properties.[1][2]	Marriott	International	owns	over	37	hotel	and	timeshare	brands	with	9,000
locations	and	1,597,380	rooms	across	its	network	(as	of	2023).[3]	Marriott	International	is	headquartered	in	Bethesda,	Maryland.	The	company	is	the	successor	to	the	hospitality	division	of	the	Marriott	Corporation,	founded	by	J.	Willard	Marriott	(19001985)	and	his	wife	Alice	Marriott	(19072000).Marriott	International	hotels	worldwideMarriott	International's	headquarters	in	Bethesda,	MarylandMarriott	International	is	the	largest	hotel	company	in	the	world	by	the	number	of	available	rooms.	It	has	36	brands	with	9,361	properties	containing	1,706,331	rooms
in	144	countries	and	territories.[1]	Of	these	9,361	properties	1,981	are	managed	but	not	owned	by	Marriott,	7,192	are	owned	and	managed	by	independent	hospitality	companies	under	franchise	agreements	with	Marriott,	and	51	are	both	owned	and	managed	by	Marriott.	The	company	also	operates	20	hotel	reservation	centers.[1]Marriott	International,	Inc.	was	formed	in	1993	when	Marriott	Corporation	split	into	two	companies:	Marriott	International,	Inc.,	which	franchises	and	manages	properties,	and	Host	Marriott	Corporation	(now	Host	Hotels	&
Resorts),	which	owns	properties.[4]Since	the	founders	were	missionaries	of	the	Church	of	Jesus	Christ	of	Latter-day	Saints,	copies	of	the	Book	of	Mormon	are	provided	in	hotel	rooms	in	addition	to	the	Bible.[5]Marriott	Corporation	was	founded	by	John	Willard	Marriott	in	1927	when	he	and	his	wife,	Alice	Marriott,	opened	a	root	beer	stand	in	Washington,	D.C.[6]	After	serving	a	mission	for	The	Church	of	Jesus	Christ	of	Latter-day	Saints	in	New	England,	Marriott	traveled	to	Washington,	D.C.	where	he	experienced	the	humid	summer	weather	of	the	city.	Marriott
was	convinced	that	what	residents	of	the	city	needed	was	a	place	to	get	a	cool	drink,	and	so	after	returning	to	Utah	and	graduating	from	The	University	of	Utah,	Marriott	purchased	the	rights	to	franchise	an	A&W	Root	Beer	stand	in	Columbia	Heights.[7]	The	first	summer	saw	brisk	business,	but	as	cold	weather	approached	they	realized	the	seasonal	nature	of	their	business	and	received	permission	from	A&W	to	start	selling	food.	He	named	the	restaurant	Hot	Shoppes	and	watched	as	it	grew	in	popularity.[8]	Always	looking	for	new	ways	to	improve	his
company,	he	bought	the	vacant	lot	next	to	one	of	his	Hot	Shoppes,	removed	the	curb,	and	began	offering	the	first	drive-in	service	on	the	East	Coast.	This	move	popularized	the	restaurants,	and	by	1932,	the	Marriott's	owned	7	Hot	Shoppes	in	the	D.C.	area.[7]	In	1953,	Hot	Shoppes,	Inc.	became	a	public	company	via	an	initial	public	offering.[9]The	company	opened	its	first	hotel,	the	Marriott	Motor	Hotel,	in	Arlington,	Virginia,	on	January	16,	1957.[10][11]	It	cost	$9	per	night,	plus	an	extra	$1	for	every	person	that	was	in	the	car.[12]	Its	second	hotel,	the	Marriott
Key	Bridge	Motor	Hotel	in	Rosslyn,	Arlington,	Virginia,	opened	in	1959,[13]	and	was	Marriott	International's	longest	continuously	operating	hotel	until	its	closure	in	July	2021.[14][15]Hot	Shoppes,	Inc.	was	renamed	the	Marriott	Corporation	in	1967.[16]In	1972,	the	Marriott	lodging	division	acquired	the	Greek-based	Sun	Line	cruise	line,[17]	which	it	owned	until	1987.[18]In	1976,	the	company	opened	two	theme	parks,	each	named	Marriott's	Great	America,	in	California	and	Illinois.[19]	Marriott	sold	the	parks	in	1984,	with	the	California	park	bought	by	the
City	of	Santa	Clara[20]	and	the	Illinois	park	bought	by	Bally	Manufacturing,	then	the	parent	company	of	the	Six	Flags	Corporation(both	are	now	owned	by	Six	Flags).[21][22]Marriott	International,	Inc.	was	formed	in	1993	when	Marriott	Corporation	split	into	two	companies:	Marriott	International,	Inc.,	which	franchises	and	manages	properties,	and	Host	Marriott	Corporation	(now	Host	Hotels	&	Resorts),	which	owns	properties.[4]In	1995,	Marriott	was	the	first	hotel	company	to	offer	online	reservations.[23]In	April	1995,	Marriott	acquired	a	49%	interest	in
The	Ritz-Carlton	Hotel	Company.[24]	Marriott	believed	that	it	could	increase	sales	and	profit	margins	for	The	Ritz-Carlton,	a	troubled	chain	with	many	properties	either	losing	money	or	barely	breaking	even.	The	cost	to	Marriott	was	estimated	to	have	been	about	$200million	in	cash	and	assumed	debt.	The	next	year,	Marriott	spent	$331million	to	acquire	The	Ritz-Carlton,	Atlanta,	and	buy	a	majority	interest	in	two	properties	owned	by	William	Johnson,	a	real	estate	developer	who	had	purchased	The	Ritz-Carlton,	Boston	in	1983	and	expanded	his	Ritz-Carlton
holdings	over	the	next	twenty	years.	Ritz-Carlton	expanded	into	the	timeshare	market.	Ritz	Carlton	benefited	from	Marriott's	reservation	system	and	buying	power.	In	1998,	Marriott	acquired	majority	ownership	of	The	Ritz-Carlton.[25]In	1997,	the	company	acquired	the	Renaissance	Hotels	and	Ramada	brands	from	Chow	Tai	Fook	Group	and	its	associate	company,	New	World	Development.[26][27]	Marriott	International	also	signed	an	agreement	to	manage	hotels	owned	by	New	World	Development.[28]	The	same	year	the	company	also	got	into	the	home
cleaning	business	by	starting	a	new	venture	dubbed	HomeSolutions.[29]In	2001,	the	Marriott	World	Trade	Center	was	destroyed	during	the	September	11	attacks.In	2002,	CTF	Hotel	Holdings	Inc.,	a	company	that	owns	a	hotel	in	Hong	Kong	managed	by	Marriott,	sued	Marriott	alleging	that	Marriott	engaged	in	extortion	and	bribery.	According	to	the	allegations,	Marriott	contracted	to	receive	audio-visual	services	from	Molloy.	Marriott	paid	an	inflated	amount	to	Molloy	and	pocketed	the	1.7	million	dollars	above	its	fee.	Marriott	had	to	return	the	money	to	CTF
Hotel.	CTF	Hotel	also	accused	Marriott	of	accepting	bribes	from	suppliers.[30]In	2003,	the	company	completed	the	corporate	spin-off	of	its	senior	living	properties	(now	part	of	Sunrise	Senior	Living)	and	Marriott	Distribution	Services.[31]	In	the	same	year,	the	owners	of	the	Marriott-operated,	Town	Hotels,	sued	Marriott	for	breach	of	contract,	breach	of	fiduciary	duty,	negligence,	and	fraud.	They	claimed	that	Marriott	along	with	the	Avendra	hotel	chain	violated	West	Virginia	law	by	contracting	with	vendors	and	receiving	"sponsorship	fees"	from	them	to
provide	services	to	Town	Hotels,	when	according	to	the	contract,	Marriott	was	forbidden	to	profit	from	the	contract	except	for	management	fees.[32]In	2004,	the	company	sold	its	right	to	the	Ramada	brand	to	Cendant,	acquired	in	1997.[33]In	2005,	Marriott	International	and	Marriott	Vacation	Club	International	were	two	of	the	53	entities	that	contributed	the	maximum	of	$250,000	to	the	Second	inauguration	of	George	W.	Bush.[34][35][36]On	July	19,	2006,	Marriott	implemented	a	smoking	ban	in	all	buildings	it	operated	in	the	United	States	and	Canada
effective	September	2006.[37][38]In	2007,	Marriott	became	the	first	hotel	chain	to	serve	food	that	is	completely	free	of	trans	fats	at	all	of	its	North	American	properties.[39]Hotels	franchised	or	operated	by	the	company	were	affected	by	the	2003	Marriott	Hotel	bombing,	the	Islamabad	Marriott	Hotel	bombing	in	2008,	and	the	2009	Jakarta	bombings.On	November	11,	2010,	Marriott	announced	plans	to	add	over	600	hotel	properties	by	2015,	primarily	in	emerging	markets:	India,	where	it	planned	to	have	100	hotel	properties,	China,	and	Southeast	Asia.[40]On
January	21,	2011,	Marriott	said	that	adult	movies	would	not	be	included	in	the	entertainment	offered	at	new	hotels,	which	would	use	an	Internet-based	video	on	demand	system.[41][42]In	2011,	Mitt	Romney	received	$260,390	in	director's	fees	from	Marriott	International,[43]	despite	the	fact	that	he	had	already	stepped	down	from	the	board	of	directors	to	run	for	President	of	the	United	States.[44]	His	released	2010	tax	returns	showed	earnings	in	2010	of	$113,881	in	director's	fees	from	Marriott.[45]	In	February	2012,	Bloomberg	News	reported	on	Romney's
years	overseeing	tax	matters	for	Marriott,	which	had	included	several	"scams"	(quoting	John	McCain)	and	legal	actions	brought	against	Marriott,	which	Marriott	lost	in	court,	over	its	manipulations	of	the	U.S.	Tax	Code.[46][47]Effective	March	31,	2012,	Bill	Marriott	assumed	the	role	of	executive	chairman	of	the	company	and	relinquished	the	role	of	chief	executive	officer	to	Arne	Sorenson.[48][49][50]In	December	2012,	Guinness	World	Records	recognized	the	JW	Marriott	Marquis	Dubai,	a	five	star	hotel,	as	the	tallest	hotel	in	the	world.[51]In	2013,	the
owners	of	the	Madison	92nd	Street	Associates	LLC,	who	contracted	with	Marriott	to	manage	their	hotel,	sued	Marriott	for	$400	million,	alleging	that	Marriott	had	conspired	with	the	workers'	committee.	They	claimed	that	Marriott	allowed	the	workers	to	unionize	at	the	Madison-owned	hotel	in	exchange	for	not	unionizing	at	Marriott's	flagship	hotels.[52]On	October	3,	2014,	the	Federal	Communications	Commission	(FCC)	fined	Marriott	$600,000	for	unlawful	use	of	a	"containment"	feature	of	a	Wi-Fi	monitoring	system	to	deliberately	interfere	with	client-
owned	networks	in	the	convention	space	of	its	Gaylord	Opryland	Resort	&	Convention	Center	in	Nashville.	The	scheme	disrupted	operation	of	clients'	mobile	phone	hotspots	via	Wi-Fi	deauthentication	attacks.[53]	Marriott	International,	Inc.,	the	American	Hotel	and	Lodging	Association	and	Ryman	Hospitality	Properties	responded	by	unsuccessfully	petitioning	the	FCC	to	change	the	rules	to	allow	them	to	continue	jamming	client-owned	networks,	a	position	which	they	were	forced	to	abandon	in	early	2015	in	response	to	backlash	from	clients,	mainstream
media,	major	technology	companies,	and	mobile	carriers.[54][55]	The	incident	drew	unfavorable	publicity	to	Marriott's	practice	of	charging	exorbitant	fees	for	Wi-Fi.[56][57]On	April	1,	2015,	Marriott	acquired	Canadian	hotel	chain	Delta	Hotels,	which	operated	38	hotels	at	that	time.[58][59]On	November	16,	2015,	Marriott	announced	the	acquisition	of	Starwood	for	$13billion.[60]	A	higher	offer	for	Starwood	at	$14billion	from	a	consortium	led	by	China's	Anbang	Insurance	Group	was	announced	March	3,	2016.[61][62][63]	After	Marriott	raised	its	bid	to
$13.6billion	on	March	21,	Starwood	terminated	the	Anbang	agreement	and	proceeded	with	the	merger	with	Marriott.[64]	Following	receipt	of	regulatory	approvals,	Marriott	closed	the	merger	with	Starwood	on	September	23,	2016,	creating	the	world's	largest	hotel	company	with	over	5700	properties,	1.1million	rooms,	and	a	portfolio	of	30	brands.[65]	The	Starwood	acquisition	gave	Marriott	a	larger	non-US	presence;	approximately	75%	of	Starwood's	revenues	were	from	non-US	markets.[66][67]On	November	30,	2018,	Marriott	disclosed	that	the	former
Starwood	brands	had	been	subject	to	a	data	breach.	After	the	disclosure,	Attorney	General	of	New	York	Barbara	Underwood	announced	an	investigation	into	the	data	breach.[68][69]	The	cyberattack	was	found	to	be	a	part	of	a	Chinese	intelligence-gathering	effort	that	also	hacked	health	insurers	and	the	security	clearance	files	of	millions	more	Americans.	The	hackers	are	suspected	of	working	on	behalf	of	the	Ministry	of	State	Security,	the	country's	Communist-controlled	civilian	spy	agency.[70][71][72]	Initially,	Marriott	said	that	500	million	customers'
personal	information	had	been	exposed.[73]	In	January	2019,	the	company	updated	the	number	of	guests	affected	to	"less	than	383	million"	customers,	and	claimed	many	of	the	customer's	payment	cards	had	expired.[74]	The	UK	Information	Commissioner's	Office	fined	Marriott	18	million	for	breaches	to	GDPR	law	that	contributed	to	the	breach.[75]	Australia's	Information	Commissioner	served	Marriott	an	'enforceable	undertaking'	to	improve	their	security.[76]In	2019	and	2021,	Marriott	faced	an	investigation[77]	and	a	class	action	lawsuit[78]	in	the	US	for
its	practice	of	charging	resort	fees	that	were	not	included	in	the	room	price,	with	the	services	included	in	these	"resort	fees"	unclear.	This	method	is	prohibited	in	many	parts	of	the	world	and	is	known	as	"drip	pricing".[79]In	December	2019,	the	company	acquired	Elegant	Hotels,	operator	of	7	hotels	in	Barbados.[80]In	February	2020,	the	company	discovered	a	data	breach	that	included	the	theft	of	contact	information	for	5.2	million	customers.[81]In	April	2020,	during	the	COVID-19	pandemic,	the	company	instituted	additional	cleanliness	standards,	including
requiring	the	use	of	electrostatic	sprayers	with	disinfectant,	adding	disinfecting	wipes	in	all	hotel	rooms,	and	removing	or	re-arranging	furniture	in	public	areas	to	allow	more	space	for	social	distancing.[82]	During	the	pandemic,	global	occupancy	fell	as	low	as	31%.[83]President	and	CEO	Arne	Sorenson	died	on	February	15,	2021,	from	pancreatic	cancer.[84]	On	February	23,	2021,	Anthony	Capuano	was	appointed	to	fill	Sorensen's	vacancy	as	CEO	and	Director,	having	previously	served	as	Marriott's	group	president	of	global	development,	design	and
operations.[85]In	November	2021,	the	company	was	criticized	for	refusing	to	host	the	World	Uyghur	Congress	at	one	of	its	properties	in	Prague,	citing	reasons	of	"political	neutrality".[86]In	August	2022,	employees	began	moving	into	the	company's	new	21-story,	785,000-square-foot	headquarters	building	on	Wisconsin	Avenue,	ahead	of	an	official	opening	on	September	21.	The	new	building	was	constructed	over	four	years	as	part	of	a	$600	million	downtown	Bethesda	campus,	together	with	the	adjacent	Marriott	Bethesda	Downtown	hotel.[87]In	2023,	a
criminal	investigation	was	opened	against	Marriott	in	Poland,	claiming	that	it	acted	fraudulently	and	unethically	against	the	Lim	company,	the	owner	of	a	Warsaw	hotel.	During	the	COVID-19	period,	Marriott	would	not	keep	up	the	hotel's	maintenance	and	shifted	the	costs	of	maintaining	the	empty	hotel	to	the	Lim	Company.	At	the	same	time	Marriott	prevented	the	Lim	Company	from	renting	the	hotel	to	the	National	Health	Fund	for	doctors'	housing	or	contracting	for	advertising	deals	until	the	Lim	Company	would	pay	unwarranted	bonuses	to	Marriott.
[88]Also	in	the	same	year,	on	May	1,	Marriott	announced	that	it	completed	the	acquisition	of	Mexican	hotelier	Hoteles	City	Express.	By	this	move,	Marriott	officially	entered	the	affordable	midscale-segment	under	City	Express	by	Marriott	brands.[89][90]	The	company	also	launched	another	brand	focusing	on	budget	extended	stays	called	StudioRes	in	August,[91][92]	and	an	extension	to	its	Four	Points	by	Sheraton	brand	called	Four	Points	Express	in	September.In	August	2024,	Marriott	announced	a	long-term	licensing	agreement	with	Sonder,	adding	10,500
rooms	to	their	portfolio	and	allowing	customers	to	earn	or	redeem	Marriott	Bonvoy	points	at	Sonder	properties	starting	in	late	2024.[93]In	April	2025,	the	company	acquired	Citizen	M,	a	Dutch-based	hotel	brand,	for	$355	million.[94]	The	deal	is	expected	to	be	completed	by	the	end	of	the	year	and	is	subject	to	regulatory	approval.[94]From	Marriott's	founding	in	1927	to	2012,	the	company's	senior	leadership	was	led	by	members	of	the	Marriott	family.	In	2012,	Arne	Sorenson	became	the	first	non-Marriott	family	member	to	be	appointed	chief	executive;	this
practice	continued	when	Anthony	Capuano	was	named	his	successor	in	2021.	The	current	practice	is	members	of	the	Marriott	family	are	named	chairman	while	other	company	executives	are	named	as	chief	executive.ChairmenJ.	Willard	Marriott	(19271985)Bill	Marriott	(19852022)David	Marriott	(since	May	2022)Chief	executivesJ.	Willard	Marriott	(19271972)Bill	Marriott	(19722012)Arne	Sorenson	(20122021)Anthony	Capuano	(since	February	2021)Sales	by	region	(2023)[95]RegionSales	in	billion	$shareUnited	States	&
Canada17.774.6%International4.518.8%Unallocated	Corporate	and	Other1.66.6%Year[96]RevenueNet	incomeTotal	assetsEmployees[97]Millions	of	USD
($)200511,1296698,530143,000200611,9956088,588150,600200712,9906968,942151,000200812,8793628,903146,000200910,9083467,933137,000201011,6914588,983129,000201112,3171985,910120,000201211,8145716,342127,000201312,7846266,794123,000201413,7967536,833123,500201514,4868596,082127,500201615,40780824,140226,500201720,4521,45923,948177,000201820,7581,90723,696176,000201920,9721,27325,051174,000202010,57126724,701121,000202113,8571,09925,553120,000202220,7732,35825,184377,000202323,7133,08325,712411,000202425,1002,37526,182418,000Marriott
International	reported	Total	CO2e	emissions	(Direct	+	Indirect)	for	the	twelve	months	ending	31	December	2020	at	5,166	Kt	(-1,643	/-24.1%	y-o-y)[98]	and	aims	to	reach	net	zero	emissions	by	2050.[99]Marriott	International's	annual	Total	CO2e	Emissions	-	Market-Based	Scope	1	+	Scope	2	(in	kilotonnes)Dec	2017Dec	2018Dec	2019Dec	20206,238[100]6,836[101]6,809[102]5,166[98]In	2013,	Marriott	International	committed	to	eliminating	the	use	of	battery	cage	eggs	and	gestation	crates	in	its	supply	chain	by	2015.	However,	the	company	did	not	meet	this
goal.	In	2018,	after	a	campaign	by	The	Humane	League	and	the	Open	Wing	Alliance,	Marriott	set	a	new	target	to	source	only	cage-free	eggs	globally	by	2025.[103]	As	of	2024,	Marriott	reported	that	only	42.04%	of	the	eggs	in	its	supply	chain	were	cage-free.[104]	This	prompted	criticism	by	animal	welfare	organizations	including	Mercy	for	Animals	and	the	International	Council	for	Animal	Welfare.Marriott	Bonvoy	is	Marriott's	current	loyalty	program,	formed	in	the	February	2019	merger	of	its	three	former	rewards	programs:	Marriott	Rewards,	Ritz-Carlton
Rewards,	and	Starwood	Preferred	Guest.	Starwood	Preferred	Guest	(also	known	as	SPG)	was	founded	in	1999	as	the	first	in	the	industry	to	enforce	a	policy	of	no	blackout	dates,	no	capacity	controls,	and	online	redemption.	In	2012,	Starwood	Preferred	Guest	began	offering	lifetime	status	and	a	dedicated	Starwood	ambassador	for	loyal	members.	Ritz-Carlton	Rewards	was	founded	in	2010.	Members	were	able	to	receive	air	miles	instead	of	reward	points	and	able	to	earn	ten	points	(or	two	miles)	for	every	dollar	spent	on	any	Ritz-Carlton	room	rates.	Despite	the
restriction	of	membership	to	only	one	of	the	two	programs,	members	of	Ritz-Carlton	Rewards	were	able	to	earn	points	in	other	Marriott	hotels,	while	Marriott	Rewards	members	were	able	to	earn	points	at	a	Ritz-Carlton.[105]In	November	2020,	Marriott	International	was	named	as	one	of	the	"Top	75	Companies	for	Executive	Women"	by	Working	Mother.[106]In	June	2022,	Marriott	was	recognized	by	the	International	Hospitality	Institute	on	the	Global	100	in	Hospitality,	a	list	featuring	the	100	Most	Powerful	People	in	Global	Hospitality.[107][108]The	Ritz-
Carlton	in	WolfsburgJW	Marriott	at	the	Mall	of	AmericaWestin	in	ValenciaAloft	Hotel	in	ProvidenceAs	of	2024,	Marriott	International	operates	hotels,	resorts	and	other	properties	under	the	following	brands	internationally.[109]EditionJW	Marriott	HotelsSt.	Regis	Hotels	&	ResortsThe	Luxury	CollectionThe	Ritz-CarltonW	HotelsAutograph	CollectionDelta	HotelsDesign	HotelsGaylord	HotelsLe	MridienMarriott	Hotels	&	ResortsMGM	CollectionRenaissance	HotelsSheraton	Hotels	and	ResortsThe	Marriott	Vacation	ClubsTribute	PortfolioWestin	Hotels	&	ResortsAC
HotelsAloft	HotelsCity	Express	by	MarriottCourtyard	by	MarriottFairfield	by	MarriottFour	Points	by	SheratonFour	Points	Flex	by	Sheraton	(formerly	branded	Four	Points	Express)Moxy	HotelsProtea	Hotels	by	MarriottSpringHill	SuitesApartments	by	Marriott	BonvoyElementSonder	by	Marriott	BonvoyHomes	&	Villas	by	Marriott	BonvoyMarriott	Executive	ApartmentsResidence	Inn	by	MarriottTownePlace	SuitesHotel	Imperial,	a	Luxury	Collection	Hotel	in	Vienna,	AustriaThe	Luxury	Collection	is	a	brand	of	Marriott	International	for	luxury	properties.	It	is
notable	as	the	first	"soft	brand"	hotel	chain.[110]	Most	hotels	of	the	brand	are	located	in	converted	historic	buildings,	including	palaces	or	older	hotels.	The	brand	also	enlists	notable	designers	to	craft	luxury	travel	accessories	that	are	available	exclusively	on	the	brand's	website.[111]The	Luxury	Collection	brand	began	on	January	13,	1992,	when	ITT	Sheraton	designated	28	of	its	most	expensive	hotels	and	33	of	the	Sheraton	Towers,	as	the	ITT	Sheraton	Luxury	Collection.[112]In	February	1994,	ITT	Sheraton	Hotels	and	Resorts	acquired	a	controlling	interest
in	CIGA	(Compagnia	Italiana	Grandi	Alberghi,	or	Italian	Grand	Hotels	Company),	an	Italian	international	hotel	chain	that	owned	several	luxury	properties	in	Europe.[113]	The	majority	of	the	CIGA	hotels	were	folded	into	The	Luxury	Collection.	CIGA's	original	logo,	the	four	horses	of	St.	Mark,	was	kept	for	The	Luxury	Collection	brand	logo	until	2010;	each	Luxury	Collection	hotel	now	uses	its	own	logo.In	2011,	it	embarked	on	an	advertising	campaign.[114]	In	2012,	the	brand	announced	a	major	expansion	in	Asia,	particularly	in	China.[115]	Also	in	2014,	the
brand	signed	Danish	supermodel	Helena	Christensen	as	spokesperson.[116]	In	2015,	the	company	launched	a	$700	million	program	to	renovate	properties.[117]As	of	December	31,	2020,	there	were	118	hotels	comprising	23,243	rooms	operating	under	the	brand.	Amongst	its	several	most	notable	hotels	are	Hotel	Alfonso	XIII,	Gritti	Palace	Hotel,	IVY	Hotel	+	Residences,	Hotel	Imperial,	ITC	Grand	Chola,	Marqus	de	Riscal	Hotel,	The	Nines,	Palace	Hotel,	San	Francisco,	The	Park	Tower	Knightsbridge	Hotel,	Phoenician	Resort,	Hotel	President	Wilson,	The	St.
Anthony	Hotel,	and	Royal	Hawaiian	Hotel.[118]	The	Royal	Penthouse	Suite	at	Hotel	President	Wilson	in	Geneva,	part	of	The	Luxury	Collection,	billed	at	US$65,000	per	night,	is	listed	at	the	top	of	the	World's	15	Most	Expensive	Hotel	Suites	list	compiled	by	CNN	in	2012.[119]Main	articles:	California's	Great	America	and	Six	Flags	Great	AmericaYankee	Harbor,	one	of	the	original	areas	part	of	Marriott	Great	America	theme	parksMarriott	developed	three	theme	parks,	of	which	two	opened:	Marriott's	Great	America	in	Santa	Clara,	California	and	Marriott's	Great
America	in	Gurnee,	Illinois.[120]	A	third	site	was	proposed	but	never	built	in	the	Washington	D.C.	area,	but	was	cancelled	due	to	strong	opposition	by	surrounding	residents.[121][122]	The	parks	were	operated	by	Marriott	from	1976	until	1984,	and	were	themed	to	celebrate	American	history.	The	American-themed	areas	under	Marriott's	tenure	of	ownership	included	"Carousel	Plaza"	(the	first	section	beyond	the	main	gates);	small-town-themed	"Hometown	Square";	"The	Great	Midwest	Livestock	Exposition	At	County	Fair"	with	a	Turn	of	the	Century	rural-fair
theme;	"Yankee	Harbor",	inspired	by	a	19th-century	New	England	port;	"Yukon	Territory",	resembling	a	Canadian/Alaskan	logging	camp;	and	the	French	Quarter-modeled	"Orleans	Place".	At	the	opening,	the	parks	had	nearly	identical	layouts.[123][124][125]In	1984,	Marriott	disposed	of	its	theme	park	division;[126]	both	parks	were	sold	and	today	are	associated	with	national	theme	park	chains.	The	Gurnee	location	was	sold	to	Six	Flags	where	it	operates	today	as	Six	Flags	Great	America.[127]	The	Santa	Clara	location	was	sold	to	the	City	of	Santa	Clara,	who
retained	the	underlying	property	and	sold	the	park	to	Kings	Entertainment	Company,[128]	renamed	Paramount	Parks	in	1993.[129]	From	1993	to	2006,	the	Santa	Clara	location	was	known	as	Paramount's	Great	America.[129]	In	2006,	Paramount	Parks	was	acquired	by	Cedar	Fair	Entertainment	Company;[130]	the	Santa	Clara	park	operates	today	as	California's	Great	America.[131]	In	the	years	after	their	sale,	the	layouts	of	both	of	the	parks	have	diverged	substantially.[123]	In	2024	Cedar	Fair	and	Six	Flags	merged,	resulting	in	the	two	parks	being	part	of
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